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- HK raised, US educated, worked In
China for many years

Self-Introduction & _ Retail ecommerce
Career Journey

- MBA experience
- Road to Walmart role

- Now at HSBC




Key Achievements at
Walmart E-

Commerce

- Sam’s Club membership model:
Importance of targeting, not go after
the mass audience

- 1 hour delivery roll out: last mile &
logistics In ecommerce business

- Customer Experience and tracking
It Is critical

- Managing a large team and how to
succeed
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~2,000,000

Total eCommerce Orders in FY19
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~487,000

Unique Visitor Daily
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Chow Tai Fook Jewellery
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Why E-Commerce?
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Why E-Commerce?
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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How we do e-Commerce
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BiBi-Jewelry “Uber” - Good Performance in 2016 Single Day
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680 orders | 389 orders
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Disclaimer

These materials have been prepared by Chow Tai Fook Jewellery Group Limited (the “Company”) solely for use at this presentation and are not for
public dissemination.

The slides and any other materials used in this presentation are the property of the Company and must be treated as such. The information contained
in this presentation is being furnished to you solely for your information and may not be forwarded, published or distributed, directly or indirectly, to
any other person (whether within or outside your organisation/firm), in whole or in part, for any purpose and may not be reproduced in any manner
whatsoever. Any forwarding, publication, distribution or reproduction of this document in whole or in part is unauthorised.

The information contained in this presentation does not constitute or form part of any offer for sale or subscription of or solicitation or invitation of
any offer to buy or subscribe for any securities or other interests of the Company or its holding Company or any of its subsidiaries in any jurisdiction or
an inducement to enter into any investment activity, nor shall it or any part of it form the basis of or be relied on in connection with any contracts,
commitment or investment decision whatsoever.

This presentation contains forward-looking statements. Such forward-looking statements are based on a number of assumptions about the operations
of the Company and other factors, many of which may be beyond the Company’s control. By their nature, forward-looking statements involve risks
and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. Accordingly, the Company’s
actual results may differ materially from those expressed or implied by such forward-looking statements. The Company has no obligation and does not
undertake to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. The information
contained in this presentation has been compiled as of the date of this presentation, speaks as of the date of this presentation (or earlier, if so
indicated) and will not be updated to reflect material developments which may occur after the date of this presentation, and is subject to change,
including substantial changes, without notice.

This presentation may include measures of financial performance which are not a measure of financial performance under IFRS, such as “Core
operating profit”. These measures are presented because the Company believes they are useful measures to determine the Company’s operating cash
flow and historical ability to meet debt service and capital expenditure requirements. “Core operating profit” should not be considered as an
alternative to cash flows from operating activities, a measure of liquidity or an alternative to net profit or indicators of the Company’s operating
performance on any other measure of performance derived in accordance with IFRS. Because it is not an IFRS measure, “Core operating profit” may
not be comparable to similarly titled measures presented by other companies.

The information contained in this presentation has not been independently verified. No representation, warranty, or undertaking express or implied,
is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of any information or opinion contained
herein. It is not the intention to provide, and you may not rely on this document as providing, a complete or comprehensive analysis of the Company’s
financial or trading position or prospects. None of the Company or any of its directors, officers, employees, agents, shareholders, affiliates, subsidiary,
advisors or representatives shall be in any way responsible for the contents hereof, or shall be liable (in negligence or otherwise) for any loss
howsoever arising from any use of this document or the information contained in this presentation or otherwise arising in connection therewith.
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