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How do brands build a strong e-commerce website with Magento?
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1. Introduction to Omnichannel Sales & Commerce

Ap e
wergagnzg  JOOQle  FAsiaray

2. Applications of Platform and Enterprise Data Analytics

the 7
@ amazon (@ WTIA

Lane Crawford

Past Seminars

A AT i

3. Boosting your brands in China

n xR HKRMA

HONG KONG

4. Accelerating your e-commerce business

Google | shopify @

HKRMA

5. Growing crossborder e-commerce for brands in South East Asia
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6. General Managers' view on crossborder e-commerce from Hong Kong

CHOW TAI FOOK

7. Data & Privacy in a Digital Age

T s

8. The development of checkout technologies

@EONG KONG ‘X’ HSBC Exmm

HONG KONG

Past Seminars
AT 5 A

9. How VR and AR works with commerce?

B® Microsoft

10. How enterprise brands grow sales through e-commerce during
turbulent times?

opencart .7 [1Qupital




Taiwan Delegation Tour

Past Event
TV )

Startup Terrace




x (&) WhatsApp x Chatl

The development of hands free/chatbot technologies

TR/ R as A ARV R

Ms. Virginia Fung
Facebook

Head of Developer Partnerships,
Greater China

Mr. Stephen Lam
WhatsApp Business /

Emma Global (Hong Kong) Limited
Business Development Manager
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Mr. Jovian Ling
Chatbot.com.hk
Co-Founder

Language: English %
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The Adobe Commerce Platform

Make Every Moment Personal & Every Experience Shoppable

Eddy Chan
Partner Sale Manager, North Asia, Adobe

Jan 10, 2020
HKEBA



D
Next Gen Commerce platform consideration

Flexibility

Ready for the best of breed solution emerging

Headless Commerce

Focus from the customer perspective/ Experience, not from the CRM database

Prepare to engage real time with your customer, provide instant response by a consolidated CDP
(Customer Data Platform)

Data not silo anymore and only processing by batch

No me-too

Differentiate from others

Innovate faster
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Make every moment personal and every experience shoppable

' o
(D)
Q & /
N—A

PERSONALIZED RICH OPTIMIZED
MARKETING AND OMNICHANNEL COMMERCE
MERCHANDISING EXPERIENCES PROCESSES
Attract, convert, and Create, manage, and Optimize commerce
maintain rich customer optimize experiences operations and execution
dialogs with optimized across every touch point

marketing and merchandising

INTELLIGENT AND

PREDICTIVE

Uncover deep insights
with Al to optimize
experiences and improve

business results

@

FLEXIBLE AND
SCALABLE

Enterprise scale with the
flexibility to support
global deployments with
multiple brands and
business models



Adobe’s Solutions

A Aige

<

Adobe Creative Cloud Adobe Document Cloud Adobe Experience Cloud

Adobe Sensei




Adobe Experience Cloud

Adobe Advertising Cloud Adobe Analytics Cloud Adobe Marketing Cloud Adobe Commerce Cloud
Search DSP @ @
Adobe Analytics Adobe Campaign Marketo Engage Magento Commerce
vV Creative
Adobe Audience Adobe Experience Adobe
Manager Manager Target
Adobe Sensei

8 Adobe Experience Platform




The Adobe Magento Commerce Platform

Highlig



Adobe Commerce Cloud — a unified B2C & B2B solution

Comprehensive omnichannel suite:
Digital Commerce
Omnichannel Order Management

Business Intelligence

Enables B2C and B2B companies to:
Get to market faster

Innovate continuously

Customer Touchpoints
jusuwijjijing 4epJo

Scale for hyper-growth & global expansion

Deliver end-to-end omnichannel experiences

T JfF 777 - A\



Magento Order Management Connecting people,
systems and inventory @

| =] | =] | =]

|= ) |= ) |= )

|

Logistics Services
—3 Business Order Providers

Web Intelligence Management Dropship

@) Mobile

\ Internal Fulfillment
\ Network

Internet of
Things
= \E

Store Network
o O Store Network

Network

.,

Pop-up Stores

)

Magento

Marketplace




Provide the easiest way to fulfill

from everywhere

@ % Home delivery

mobile multiple sales channels
leverage multiple @

"B sources B Sell from and fulfil from everywhere:
stores / POS @ % Ship to store

: 3 Magento * Get the product to the customer
T Pick up in as fast as possible

= - &8 Lo [Tastas pos:

' e  Minimize fulfilment costs

marketplaces

— T n Ship from * Optimize inventory carrying costs

Ee EaE & o P y carrying
other channels

—' Gn_%_ % Drop ship

© 2018 Adobe. All Rights Reserved. Adobe Confidential. n .
) Magento

An Adobe Company



Unlimited analysis dashboard in Magento Business Intelligence

i
@]eel
The Marketer

Marketing ROI &
Segmentation, RFM Analysis

The Leadership

Executive Level
Overview Dashboard

(A N o
R O

X
Product & Merchandising The Digital Strategist
Sell Through & Merchandising CLV & Cohort Analysis, Free

Analysis, Product Affinity Analysis Shipping Threshold Analysis

© 2018 Adobe. All Rights Reserved. Adobe Confidential.




Dashboards Report Builder Manage Data @ A O MBI Internal - SC Pro Demo Vv

Customer Retention v & < Sharing © Add Layout Element @ Add Report Y Filter Dashboard: ‘ All Stores
Avg time between orders (past year) 0 Time between orders @ e
— Average  —— Median
310 months
’ 2-3
7.6 months — = Average 128.12 days

Median time between orders (past year) © \
3.8 months —
49 /| days 0 months T T I

I
1-2 3-4 5-6
First time vs repeat orders © First time vs repeat revenue ©
M First time 0 Repeat M Firsttime B0 Repeat
1.5k — $2.0M
$1.5M —
1.0k —
$1.0M —
500 —
$500k —
0 — $0
Jan 2018 Apr 2018 Jul 2018 Oct 2018 Jan 2019 Apr 2019 Jul 2019 Jan 2018 Apr 2018 Jul 2018 Oct 2018 Jan 2019 Apr 2019 Jul 2019

© 2018 Adobe. All Rights Reserved. Adobe Confidential. 24
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;@ Adobe Commerce Cloud - Intelligent, Real-Time Customer Profile
for advanced segmentation & personalization

pata Science Work
0_\)?5"\( gensei Services  Pdce /

A dynamic identity graph to
create real-time customer
profiles tailored to commerce
and omnichannel use cases

Real-Time
Customer

j files

Pro
%8

=

WEB/MOBILE Real Time <100 ms

’
CRM/ERP gé Near Real Time >100 ms Open and extensible data
model to support unigue

commerce scenarios, data
sources, and end point

requirements

EXP EVENTS Streaming

o qanmic \|dentify G"ap/,

OTHER Batch

Governance | XDM | Create advanced segmentation
Unified Data Management .
based on cohorts, behaviors,

, \‘ actions, etc.

Database Other

|
No SQL




;@ Leverage Sensei (Adobe Al) to attract, personalize, and maintain

rich customer dialogs

AUTOMATED PERSONALIZE PERSONALIZE PERSONALIZED
TARGETING EXPERIENCES CONTENT & OFFERS MERCHANDISING

Lae e—
YOU MAY ALSO LIKE THESE

Visitor or Cohort

Variation - A Variation - B Variation - C

Best Experience
1X31U0) |duuey)

Warighion - B

b S N

RT Context

Auto-Allocate leverages Adapt and personalize Personalize content and Curate assortment and

Adobe’s unified profile and experiences based on role, offers for each visitor based deliver the perfect

real-time context to device, and context on RT behavior recommendation every
time

automatically determine the
optimal personalization
strategy




..
Why you consider Magento?

When You

= Have your own brand website(s) to manage

= Are growing with multiple brands and geos

= Want to provide more personalized service to your customer

- Want to streamline the integration with your backend systems or 3 party systems

- Want to leverage Al/ ML to build your Customer Data Platform (CDP) for behavior
tracking and response

= Don’t want “Me-too” experience

= Use data to empower business

© 2018 Adobe. All Rights Reserved. Adobe Confidential.




Thank You

r[fl Magento
An Adobe Company



Ms. Belinda Lee

PayPal
Business Development Manager

PayPal




PayPal is New Money

Belinda Lee
Business Development Manager
35508584



PYPL — The world’s largest open digital payments platform
255M+ 22M+ 200+

Consumer Accounts Merchant Accounts WELES
Intuitive Customer Interface Cross-Border Trade
nline « In App * In r
S i SEPRE A0 21% 53% $400B+
Cross-border trade PayPal cross-border Since our global
accounted for 21% trade has grown 53% expansion in 2003,
O pe n -SO urce TECh no I Ogy P I atfo rm of PayPal’s total over the past two PayPal has processed
payment volume in years (Q4’15 - Q4’17). more than $400B in
fiscal year 2017. cross-border trade.
= PayPa_I 100% Payment Contextual Rewards Transactional Invoicin PayPal
oo Processing Commerce API Credit J Working Capital

Chack out with PayPa[ ..
i p- - ;
' ‘ 1 % DISC®VER VISA Bank Accounts

Risk Capabilities | Customer Service | Scalability | Availability | Compliance | Data

' Paypa’ ©2019 PayPal Inc. Confidential and proprietary. 31



Online & mobile commerce continue to grow

It is forecasted that by 2020, the
total online commerce in Hong Kong
will reach HKD55.4 Billion

e Mobile commerce grows at a faster

rate at 37% year-on-year

By 2019 it is estimated, more than
half of Hong Kong shoppers’ online
spending will come via the mobile
channel

Total online spend includes mobile spend
Mobile includes smartphone and tablet spend

. Pﬂ'ypﬂ" ©2019 PayPal Inc. Confidential and proprietary.

Value MM
60,000

50,000

40,000 -

30,000

20,000 -

10,000

0 T
2016 2017

=mm=Total Online Spend

2018

e\ 0bile Spend

+17%
55,400

2020



Industry diversification

Collaborate with IPSQOS, interview 34,000 customers from 31 markets.

Most frequently purchased goods
- Cross-border shopping

Clothing/apparel, footwear — 83
and accessories
Toys and hobbies | NG ¢
%
Baby/children’s supplies, _ 60
equipment and accessories
Cosmetics/beauty products || NEGEG<zgG 538

0 20 40 60 80 100

' Paypal ©2019 PayPal Inc. Confidential and proprietary.

Most frequently purchased goods

- Online shopping in general

Travel & transportation || GGG ¢

Clothing/apparel, footwear
and accessories

Groceries, food, drink and
alcohol

Event tickets, e.g. cinema,
concerts, sport

L [x

L S

RN

100

33




Hong Kong Market Report

Digital Payments — Thinking beyond Transactions

Method:
Asia Hong Kong* Referencing the US’s Center
for Financial Services
4,000 > 500 > Innovation, PayPal adapted
Consumers Consumers and developed subjective and
1,400 200 objective indicators to provide
Merchants> Merchants> an initial framework to assess

financial healthin Asia

The survey was conducted online from March to April
2017, with 4,000 consumers in seven markets within
the Asia region (China, India, Hong Kong, Singapore,
Thailand, Philippines and Indonesia). As new payment
technologies offer enterprises (especially small and
medium-sized businesses) the potential to transform
their operations with new opportunities and
solutions at scale, PayPal also spoke to 1,400 merchants
across this region.

' Paypal ©2019 PayPal Inc. Confidential and proprietary.

Cash

Traditional Payment Methods

New Payment Methods

Cash

.
Physical
Prepaid card

7

Bank transfer/
Internet banking

@

Over the
counter services
at store

TN

Physical
Credit card

i

Cheque/
Demand
draft

=1

Physical
Debit card

eWallets/

mobile wallets

=N
\

Contactless
payment via
mobiles

S
=

Contactless
payment via
cards

Digital
currency

"

Inbuilt app
payment
systems
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Consumer profile

HK Cash Users Users of Traditional Users of New Digital
Payment Methods Payment Methods
(n=500) (n=55) (n=197) (n=248)

Age

B s B s»
I s

39% 38%

20 and below y/o

l 6%

31-40y/o 37%
41-50y/o

Gender

39%

36%

61%

64%

S3. Please indicate your gender.

S4. How old are you?
I




Hong Kong Market Report

Privacy still a primary concern

45%
Don’t know enough about it 9 _
. 26%
There are too many steps/processes ﬁ _ 26%
SRy P
Don’t trust that I/receiver will get ) - 1%
money ontime ‘b‘
N —
| don’t always have access to the P - 13%
internet ’i\
- 10% B Asia B HongKong

' PayPal ©2019 PayPal Inc. Confidential and proprietary.
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Hong Kong Market Report

Early adopters are seeing the rewards
Convenient Low/no processing and transaction fee

E 5 e ¥ ik 37%

- R —
_HK:44% """"""""""""" -

Higher acceptance by merchants Good offers & promotions

HK: 54% HK: 36%

Fast checkout

HK: 56%
HK: 48%

HK: 24%
Low/no processing and transaction fee

HIG 377 B Users of New Digital Payment Methods
HK: 35% B Users of Traditional Payment Methods

B Cash users
HK: 25%

' Paypa’ ©2019 PayPal Inc. Confidential and proprietary.




Security & fraud services
PayPal is consistently ranked among the top in consumer trust & security

STRONG FRONT DOOR STRONG FOUNDATION
@ Data encryption on every
PayPal transaction
C/\) PayPal doesn’t share full financial
& information with merchants
o PayPal verifies account information to

?@ ensure consumers direct control of their
payments

24/7 data analytics combined with human
oversight to accurately and quickly spot suspicious
activity

Constant innovationito advance our risk
management techniques

Seller and buyer protection offered for
eligible transactions

» Founding member of the FIDO alliance
INDUSTRY . . - .
» PayPal chairs the DMARC initiative to reduce phishing attacks against all Internet

ENGAGEMENT users

» PayPal has been doing tokenization for 15+ years, securely storing customers’
financial information in the cloud

' P ayP a’ ©2019 PayPal Inc. Confidential and proprietary. 38



Trend of Abandonment Rate

Average Online Shopping Cart Abandonment Rate

f(:;::' Global Shopping Cart Abandonment Rates, By
Channel
90% 2015 77%
80% 26.56% 75.4%
70% 73.44%
60%
50%
40% 69.4%
30%
20%
10%
0%
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 Desktop Tablet Mobile Phone
BI INTELLIGENCE  fsisciciiin Bl INTELLIGENCE

Source: Various marketing firms, Bl Intelligence estimates

' Paypa’ ©2019 PayPal Inc. Confidential and proprietary.




How to improve checkout process

40



Enable Web Personalization in 3 STEPS

Identify visitor intent and provide tailored web experiences

STEP1 STEP 2 STEP 3

Identify visitor intents
via browsing & actions

Establish visitor profiles
via criteria filters

Know where visitors

coming from

Based on the previous touch point to
profiling visitors then design the initial
tailored content & support.

Categorize web pages, items then evaluate
with qualifications, actions, and original
profiles for prioritization.

Enable detection capabilities across
different visitor traffic sources.

Offline event / Printed Ad .
New Offer1 Priority A
visitors ol
SEM / Display / Social - Criteria
C;rsgf%mer Offer 2 —_Q Qualifications J§ Priority B
Referral traffic via external sites - 5 Actions
Existing Profiles
customers _ .
Direct organic traffic Offer 3 >4 Bl by

' Paypal ©2019 PayPal Inc. Confidential and proprietary. 41




How to get started

Start simple

Enable tracking Reiterate regularly

'} s Brandi  Oudel  Markeiploce  Inspiraian

SALE: GET UP TO 70% OFF

FURTHER REDUCTIONS
UP TO 70% OFF

SHOES & TRAINERS

Previous visited the site and viewed men clothes.
The next time the visitor see men fashion by default.

' PayPal ©2019 PayPal Inc. Confidential and proprietary.

Personalized home page offers

= amazon

\Y

Hello, Yutang
Account & Lists Orders ™Gt

Delrom rtaeng
@,;,‘g;par:(f;,;g,,, [ - Yuta eom  Today's Deals it Cards Shop Today's Deals

Vour Amazon.com  Your Browting Mistary  Recommended Fee You  Impeeun Your Recommmendaticrs  Yeur Mvofile  Laaen Mere

Recommended for you, Yutang

THIS IS

Reference Books Art & Photography Books Historical Books
TEM & TN v

The logged in users can see a different
recommendations based on previous purchase history.

42




Test Ideas for Your Check Out Page

Get your customers to focus on making a purchase

» Remove the clutter

« Try removing anything that is not needed in

the checkout process

« Checkout button colours
* Brighter colours lead to better sales?

« Tried and tested: red, orange, green, pink

» Checkout button placement

« Try moving this above the fold

' Paypa’ ©2019 PayPal Inc. Confidential and proprietary.

* Form optimization

« Drive intuitiveness with forms using various
input field and validation techniques

» Add trust symbols

« Help set your customers at ease, put them
near or on the checkout button

=F wellcome

mrEE BA BR manm oo 0 REEEINUE)

Y HEEN sHE3E BHEE RETE & (zmm2
FEas “ER e BE SER  EARERR  mOER E/EE s wER
=FER B Bm
- -
- I
v 4

L e - §
R : !IF': M
E Eﬁé é ll%i T.r 7y H Sureduy
. E O o -
ZEREETH -
- : g oo E ;ﬁ $60
| smmes Purchase any SureBuy items at or ‘
KM Promotion Per

- over $60* to enjoy 5% off
= “romotion Parlod 018

R ERRE g Cum-RRESREN

i

2 (S

ST AER . SmEE . \SEAHES
-t e — —— fm=l -« =l n
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Obstacle

Create Account for Checkout

() RETURNING CUSTOMERS

If you are a registered user, please enter your email
and password.

Email Address

e R—
_ Remember Me

LOGIM Forgot Password?

' Paypal ©2019 PayPal Inc. Confidential and proprietary.

@ NEW CUSTOMERS

Creating an account is easy. Just fill in the form below

and enjoy the benefits of having an account.

CREATE AN ACCOUNT NOW

BENEFITS OF CREATING AN ACCOUNT

News and exclusive offers!

Sign up to receive email updates on special promotions
new product announcements, gift ideas and more.

Order History
Receive important information about your order. (read
more about security)

44



Typical Checkout Flow

5.08 Checkout steps on average among top 100 e-commence sites*

0. Cart 1. Login/Register 2. Shipping Info 3. Order Details 4. Payment

Delivery Details ﬁ

Order Information ﬁ

1)

Checkout ﬁ

o My Shopping Cart o

Edit @ Use New Address

Payment

& Select Al 6. 123 Townsend St. San Francisco CA (M4107) _
+ Order submitted
Registered Customers Testing HE: 852-1122111222 >

Phantom 3 Professional Please pay on time

| —" Login to enjoy faster, sasier chedkout Country
b T °
" USD 51250 Pavment methods Pay Online - -
o 7 — I . o Order Number: §52110849980
y 2 Kong Ship ping methods DEL .
- 1 + Omd er Time: 2016-01-11
P Full Name S Delivery Information: 4 123 Townsend 5t. San Frandsco
Enjoya 1% on every pu e in the form of DJI Credit - CA Hongz Kong 94107
e more yo Register » Forgot password? Furst Name Osme - Triped X1 Order Amount: HEDS 480 95
_ ‘ /‘\ o
Login and Checkout Last Name
Please Choose A Payment Method
Consignee Information _
. se Conpan
New Customers
Address VISASE L2 Py by Credit Card
Enter your email to begin checkout Subtotal HEDS 426
‘ Shipping Cost HEDS 4.95
ress Lir
Email :
Order Amount: HEDS 460.05 mpar Pay byParPal
We need your email address to send your order and City State/Province
shipping confirmations. We will never share your details o By placing yow order, you 2gree to our Terms of Sale
Total : USD $1259 with anyone. Zip Code
Zip Code

— | N T | T

Phone Number

5. PayPal Login

6. PayPal Review

. PayPal W 469,95 HKD

Pay with PayPal Englsh ~
Emai

Password

Stey lopged in for faster checkout (1)

Fomat your emall ar passwam?

ar

Create an Account

Cancel and retorn fo www.dlcom

Fdicles Tams Frivacy cime-xE @

P Payral

W S469.95 HKD ~

Viglcome Dack, Wison.

Deliver to Cnange

Liu Wilson

ESulle 340406, 34'F, Cenra Maza,, 12 Hamour

Rioad, Wanchal, H¥ Hong Kang

Pay with change

[wisa) \iss x-4885 $450.05
n

Canced and refsm bo WL Lcom

s Privacy euse-mis B

Commume s ory - FayFal Pz L e nolde of PP s stoned

i tacility, does Rotreduine the approval of the Mouetary Authority of
Sngapore. Users ane advised b read the berms and conditicns
carchully

Phone Number

* - source from http://baymard.com/checkout-usability/benchmark/facts-and-figures

' Paypal ©2019 PayPal Inc. Confidential and proprietary.
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Shortcut Checkout

Skipping unnecessary steps to have faster checkout experiences

0. Cart

1. PayPal Login

2. PayPal Review

Subtotal

>4

::‘4 =

SHOPPING BAG

$29.90

CHECKOUT

OR

check outwith Peyy P/

Slim Fit Distressed Jeans b4
COLOR WHITE

SIZE w3z
_arril + $29.90
Save For Later Edit

SAVE FOR LATER

P PayPal

W $29.90USD v

Log In to PayPal
{ Email }

‘ Password ‘

\7| Stay logged in for faster checkout @

Forgot your email or password?

or

Create an Account

Cancel and return to Forever 21, Inc

Terms  Privacy ©1808-2015 &

Consumer advisory - PayPal Pte. Ltd. the holder of PayPal's stored

Lo fooilin. o " i | oo bionct thocibe of

P PayPal

® $29.90USD -
Welcome back, Wilson

Deliver to Change

Pay with
[isa| Visa x-4885

The merchant requires your billing address to complete this
payment.

Change

If money is added to your PayPal balanc e before this transaction is
processed, the additional balance may be used to complete your
payment. Learn more

Cancel and return to Forever 21, Inc

Terms Privacy ®1995-2015 @

' Paypal ©2019 PayPal Inc. Confidential and proprietary.

3. PayPal Address

FREE SHIPPING ON ACTIVEWEAR
eETFT

WHEN YOU PURCHASE OVER $21. ONLINE ONLY. U

= Checkout Q

USER INFORMATION
Wilson Liu ( Status : verified )
pp.willu@gmail.com

SHIPPING ADDRESS
Suite 3404-06, 34/F, Central Flaza,
18 Harbour Road, WanChai, HK

Hong Kong

BILLING ADDRESS
Suite 3404-06, 34/F, Central Plaza,
18 Harbour Road, WanChai, HK

Hong Kong

Delivery Is Not Available For The Country Or State You Selected
At This Time.

G0 To Select Another Address.

PROMOTION CODE

Apply Code
Sub Total $29.90
Tax $0.00
Discount $0.00
Shipping $0.00
Total $29.90

Slim Fit Distressed Jeans

COLOR WHITE

SIZE 30/32

e $29.90

Edit
n‘.‘;"! -

Subtotal $29.90

PLACE ORDER

v' Eliminate repeat entries of
email, name, address and etc.

v Gain access to buyer’s
information stored in PayPal

v" Provide buyer an option to
checkout as guest

‘x check out with Py Pl ‘

46




Conversion and incremental sales

Easy Mobile Payment Options

309% Increase in mobile conversion*

20% Of mobile sales are incremental to
retailers™*

Note: US Data. Source: *Merchant A/B testing **Forrester Total Economic Impact
Study of PayPal.

,'/' . ™
* —
|
N - 12PN -
| . :
1 | © Merchant ® ** Two clicks to buy
BTONS MY ACCOUNT .
SHOPPING CART “* Fewer steps to checkout
CHECKOUT
Semie PayBal <* No sensitive data
= u-wu»f-mm:«
N entered
- $169.9
" @ :
—_—

Attract New Consumers
& Increase Sales

After PayPal Integration

29%  (@B) >%%

Increase in Increase in Total

Total Consumers Consumer Spend

PP Consumers vs. Total

1.8x Z.OX

More
Transactions More Spend
Per Consumer Per Consumer

Increases Checkout Conversion
with Fewer Steps

'E Select Payment Method
PayPal Enabled Merchants

70% ——>

Site Checkout

Transactions w/out PayPal

46.4% M 79.1%

Conversion Rate Conversion Rate

’ Paypa’ ©2019 PayPal Inc. Confidential and proprietary.
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PayPal Smart Payment Button
Original PayPal Payment Button

0. Cart

PayPal Smart Payment

Button with alternative
1. PayPal Login 2. PayPal Review 3 PayPal Address p aym en t SMm et h (@] d S
c o e payp w smsouso -~ | | PPayPal o o
Log In to PayPal e

B
Check Out wih PayPal

Deiiver to
[ o oo

US Customer EMEA Customer

B PP e

i

P PayPal CREDIT
DR

Customers in Germany

Bancontact
will see Customers in Netherlands
will see
P payral
/SEPA P payral

YAV EX4

' PayPal 019 PayPal Inc. Confidential and proprietary.



Magento

Smart Payment Button Example

CHECKOUT

. CHECKOUT METHOD

E BiLLNG INFORMATION
B SHIPE
B sHIPRING M

B FovEnT INFORMATION

A\ G INFORRMATION

& Credit Card (seved)

Check ./ Morey order

= ’-—H What & PayFal®

P PayPal

b

B
=

oz -]
Ermn
(vsa] 31

Fouees sy PayPal

YOUR CHECKOUT PROGRESS

BILLING
Fhen Li
fesr
Fading District Vunping Rd 518
Ching, Shanghur, 207800
China
T pfsordaafod

DDRESS | CHAMGE

SHIPPING ADDRESS | CHANGE
Ehen Li
et
Madiag District Vunping Rd 518
Ching, Shangh, 2orfea
China
T ESOGBE0S

SHIPPING METHOD | CHAMNGE
Flat Rate - Fled £5.00

' PayPal ©2019 PayPal Inc. Confidential and proprietary.

|+ E G ME
Bl FeENT INFoRMATION
O Credh Card tsaved]
2 Chack /S Mansy arder

o Whai
Pt What is PayFal?
' CREDIT

Paaymen! oplions

e oy PayPal
First same Lazt nome
Zhen Li

Card n

Expires CsC

Postal code
201E0D

i that | am of begal ag:
[ Pty Stta

Edit

SHFFING ADDRESS | CHANGE
Fhen Li
i
Jiacing Dhiseriet Vunping Rd 518
20k

T

Chin
T: 1femepeaR

SHIFFING METHOD | CHANGE
Flar Ratz - Fued €300

AEMT METHOD
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Magento Smart Payment Button Example

1. EmFEAREAKELTURNR

2. R FEERERKEL R

| ¥
Ophidi t
walle
i .
o =T
VEW RAD DETAILY
AL 4 ————————————————————
o

T

------

[ viza]_® L)
By exi

dn
o




OneTouch

Turn shopping into a single touch experience

0. Cart 2. PayPal Review 3. PayPal Address

FREE SHIPPING ON ACTIVEWEAR
1. ONLINE ON

SHOPPING BAG

WHEN YOU PURCHASE

P PayPal - s - v Checkout securely in seconds..

o = Checkout Q
Subtotal $29.90
. USER INFORMATION
Welcome back, Wilson
Wilson Liu ( Status : verified }
CHECKOQUT pp.wiliu@gmail.com / I N . h d
Deliver to Change SHIPPING ADDRESS E Imi nate t e nee to re-
OR . Suite 3404-06, 34/F, Central Flaza,
R 18 Harbour Road, WanChai, HK
St YO0 WYt a1 et enter password and user
Rowd WanlThae MK Hong Korg Hong Kong
check outwith Peyy P/ d ) )
BILLING ADDRESS t I h t y
creaentials €ach time you
) . . . 18 Harbour Road, WanChai, HK
Slim Fit Distressed Jeans 5 Pay with Change S h 0
| o P
COLOR WHITE [visa| \isa x-4885 ona Keng .
- SIZ 2
IZE 303 Delivery Is Not Available For The Country Or State You Selected
At This Time.
- 1@ty
) $299D “ —
=* 3 Save For Later Edit PROMOTION CODE Apoly Code
The merchant requires your billing address to complete this
payment.
SAVE FOR LATER If money is added to your PayPal balanc e before this transaction is
processed, the additional balance may be used to complete your
payment. Learn more
Sub Total $29.90
Cancel and return to Forever 21, Inc Tax §0.00
Terms  Privacy ©1999-2015 & Discount $0.00
Shipping $0.00
Total $29.90
Slim Fit Distressed Jeans
COLOR WHITE
SIZE 30/32
e $29.90
Edit
n‘.‘;" -

' Paypal ©2019 PayPal Inc. Confidential and proprietary. 51




With PayPal

14
Keystrokes

3 taps

(A7 N

ssses Fhone 1259 PM

With One Touch

0 Keystrokes

2 taps

(A8

B\ (@ TR

$171
© X & b oW

Payment

PayPal

' PayPal

button you will be redirected to a new
secure page where you can enter your

4Back to Mail 9:32PM S 19%0 > |

mockups paypalaustralia.com ¢

When you press the Continue to PayPal

.00

login

4Back to Mail 9:32 PM < 19%E

mockups.paypalaustralia.com ¢

P PayPal

¥ $171.00 v

Pay with PayPal English ~

Password

Stay logged in for faster purchases @

Forgot your password?

or

(@ TR

mockups.paypalaustralia.com

P PayPal

W $171.00 ~
Welcome back, Claudia.
Ship to Change

Claudia Kaiser
1 York ST, Unit 23 Sydney, New South

Wales, 2000
Pay with Change
visa Visa x-2549 $171.00

AUD

4 Back to Mail 9:32 PM T A%

details
and submit your payment.

Upon full payment you will be transferred

< M m

e

/‘\

Create an Account

h m @

Ter

_

Privacy

Gancel and retum to Tigerair

PayPal helps protect your privacy and security. For more

1999-2015 @

-

~

4Back to Mail

i

details

&

9:32 PM

mockups paypalaustralia.com ¢

o x & & 3l

Payment

' PayPal

When you press the Continue to PayPal
button you will be redirected to a new
secure page where you can enter your login

and submit your payment

Upon full payment you will be transferred

0

7 19%0

$171.00

PayPal

n 9

_

/‘\

S

C

/‘\

S

L
4 Back to Mail 9:32 PM RARCS Y -
mockups.paypalaustralia.com

P PayPal

® §171.00 v
Welcome back, Claudia.
Ship to Change

Claudia Kaiser
1 York ST, Unit 23 Sydney, New South

Wales, 2000
Pay with Change
visa Visa x-2549 $171.00

AUD

Cancel and retum to Tigerair
Terms  Privac 999-2015 &

PayPal helps protect your privacy and securty. For more

&

/‘\

Conversio

n 88%




PayPal.me
Simplify receiving payments, no matter where you sell.

For service providers. On social media platforms. For suppliers.
Pending deposits from your clients before starting Selling to niche communities on forums or social media Securing bulk orders with new clients? Build trust
work? Save administrative time by sharing your platforms, like Facebook? Save your buyers’ time and get and convenience with PayPal.Me.
PayPal.Me link. paid faster.

&

It’s faster. It’s personalised. It’s global. It’s safer.

Forget logging in to send a Create your very own PayPal.Me PayPal.Me is your link to With automatic fraud screening,

manual payment request or link name to get started. Using accepting international real-time transaction

sending a detailed invoice. your business name makes your payments in any of 26 monitoring and robust

Simply send your PayPal.Me link link easy for customers to currencies from major credit protection policies on eligible

to get paid online. remember. cards, debit cards and PayPal transactions, we’ve got you
accounts. covered.

' Paypal ©2019 PayPal Inc. Confidential and proprietary.
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PayPal.Me
Get paid with the click of a link (e.g. https://paypal.me/<your name>/100hkd)

With a personalized link, you can...

Justnow - &

Pls send to

N

Payment
About this business -~

@printed media

SEND PAYMENT TO PAYMENT
Pay Payment using PayPal.Me

Go to paypal.me/hktim and type in the amount. Since it'... $
paypal.me Pay Payment using PayPal.Me o -

Go to paypal.me/hktim and type
in the amount. Since it's PayPal,

il Like ® Comment A Share it HKD ~

www.paypal.me

@social platform http://paypal.me/hktim/100hkd —

7 : . Usually free for you. Payment pays the fee.
® - 9

Plus, you may be eligible for PayPal Buyer
@messaging Protection.

' Paypal ©2019 PayPal Inc. Confidential and proprietary.
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Stack rank your test ideas based on effort vs impact

Ease
F 3

e e e e e = e e e B e =

I | I |

I | I |
. ] S I

: Low effort, low impact : Low effort, high impact

I [ [ [

I [ I [

e e e e e e e e e e e | I e e e e e e e e |

e e e e e = e e e e e e =

I i

I i

I i

I i

I i

I i

L
0q
0
=
@)
R
—
o
=
3
©
)
A
—t

' PayPal ©2019 PayPal Inc. Confidential and proprietary.
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Typical

You only pay when Fees il Merhanticcont  PayPal
you get paid

Transaction Fees
(58 PayPal BTHE « EES N REEN %58 $ $
SeER | BERNEREREEESEMBIWRNESE 20T

ZH - Gateway Fees
- TREERA

Monthly Fees
A8

One-off Setup Fees
—IXERER

Fees Associated
With Fraud Proecton
Fr & ERFE & A

“v» v v Ov

' Paypa’ ©2016 PayPal Inc. Confidential and proprietary.




THANK YOU

Belinda Lee
35508584
bclee@paypal.com



Mr. Eddy Chan

Magento
Q & A Partner Sales Manager

[ 2 B HiI

Ms. Belinda Lee

PayPal
Business Development Manager




x (&) WhatsApp x Chatl

The development of hands free/chatbot technologies

TR/ R as A ARV R

Ms. Virginia Fung
Facebook

Head of Developer Partnerships,
Greater China

Mr. Stephen Lam
WhatsApp Business /

Emma Global (Hong Kong) Limited
Business Development Manager

2020 ,1/ 21 (Tuesday)

6:30pm - 8: OOpm

-Explorium HK E
1/F, Li Fung Tower, 868 Cheung Sha Wan Road

Mr. Jovian Ling
Chatbot.com.hk
Co-Founder

Language: English %
. . >~
Organiser Funded by SME Development Fund

HKEBA & fXi%
Trade and Industry Department

Hong Kong SN
Development Federation Ltd

EEDIREERE ’/’/:%, E
Wik opencart =

mm1-|-|(s-r|51d iPoA Paﬂeer ROCHAM i GG, 49 emone L 25 ¢ Pl & sanmmnnnizee iR

Any oplnlons findings, conclusions or recommendations expressed in this material/event (or by members of the Project team) do not reflect the views of the Government of the Hong Kong Special Administrative Region, Trade and Industry
Department or the Vetting Committee of the SME Development Fund and the Dedicated Fund on Branding, Upgrading and Domestic Sales (Organisation Support Programme).



