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Project Details

(Please mark with "*" if any of the following project details is different from that in the project proposal appended to
the project agreement.)

Project Reference and Title

International Kam Cha Competition 2013&2014

Project Summary (in not more than 150 words)

Hong Kong is renowned as the culinary capital with more than 11,000 food restaurants. Amongst, there are
more than 6,000 tea restaurants (local named as Chachan Tang; mostly SMEs) employing over 100,000
practitioners, accounting for a majority of the city’s food restaurant industry. With all available food and
drinks at tea restaurants, Hong Kong-style milk tea is not only the all-time favorite to the local citizens, but
also is a must-try drink for tourists. With an annual consumption of a billion milk tea cups by consumers, it
contributes 10 billion dollars economic benefits to Hong Kong.

The Association of Coffee & Tea launched the first KamCha Competition ( " ©Z5FAZE | ) in 2009 aiming to
further promote this unique local milk tea culture. With the support of SME Development Fund, KamCha
Competition 2011 & 2012 are successfully organized and gained enthusiastic response from the industry and
extensive media coverage.

In response to the demand from the industry, the Association decides to stage the International KamCha
Competition 2013 & 2014 by applying SME Development Fund this year. The Association believes, with the
support from Government funding, the scale of the competition can be further expanded by attracting more
practitioners to take part in the competition. Members of the industry believe that Kamcha competition can
help promoting the conventional value of milk tea culture and fostering the industry’s competitiveness as it
does strengthen the expertise and capability of the practitioners through the competition. Thé local Image of
the ChaChan Tang and the practitioners can also be improved by “KamCha Master”, in return, it not only
attracts more customers and tourists to patronize local tea restaurants, but also helps to promote "Hong
‘Kong-style milk tea" and “yuan yang” as a major branding of Hong Kong, and even further promotes Hong
Kong's tourism industry, which ultimately create more business opportunities for Hong Kong Chacan Tang

industry.

Project Objective(s) (in not more than 80 words) ’
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Grantee /Collaborating/Implementation Organisation Agent

Grantee : Association of Coffee and Tea of Hong Kong Limited

Collaborating Organisation(s)

Implementation Agent(s)




Key Personnel

Tel No. &
Name Company/Organisation Fax No.
Association of Coffee and Tea of Tel: 3181 4488
Project Co-ordinator : Wong Ka Wo Simon Hong Kong Limited Fax: 31814442
Deputy Project Association of Coffee and Tea of
Co-ordinator : Cheuk Fung Ting Phyllis Hong Kong Limited
Project Period
Commencement Date Completion Date Project Duration
(day/month/year) (day/month/year) (No. of months)
As stated in project agreement

01/06/2013 31/05/2015 24 months

Revised (if applicable)
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L G, ENflS R ERERHRASMER, METHEN BHEFANL ITHHEREESRSE

it B SEIF E U B T LU FE A

THAAE AR LR EH, 3Ny R LR 2 5L

10 S BRI L SRR EN 1

JABIRRZR R 4 REMEREREERE

i R RS R o S 2 11 S

bl i A |

RN BES BB B




Summary of Project Results

Project Deliverables
(Please list out the targeted project deliverables as stated in the project proposal appended to the project
agreement and provide details of actual result achieved, including beneficiaries, for each of them.)

1. (BEREESREARFE) LLF
The semi-finals and finals were held at the Hong Kong International Tea Fair (HKITF) and draw immense
attention from overseas exhibitors and visitors, so as to promote this unique Milk Tea as an iconic

beverage product of the city.

Here are the Kam Cha competition 2013 and 2014 time schedule at HKITF:
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Members of judging panel include experienced practitioners and business and political celebrities to provide

professional assessment and objective opinions for the participants. The Competition provides a platform of
.exchanging experience among tea masters through interaction and observation during competition and to
improve their skills and capability level. It also brings together tea masters from different districts and helps to

improve cohesion of the industry.
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Actual Benefits to SMEs/Enterprises

(Please indicate in clear; specific, tangible and quantifiable terms the benefits of the project and its contribution
to enhancing the competitiveness of Hong Kong’s SMEs / enterprises in general or SMEs / enterprises in
specific sectors / assist Hong Kong enterprises in general or in specific sectors in developmg brands, upgrading
and restructuring business opelatxons and promoting domestic sales in the Mainland, in not more than 400
words.)
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Milestones (in chronological order)

(# Please indicate if the milestone is completed (C), deferred (D) or not achieved (N). If it is deferred, please
indicate the revised completion date. For those milestones which are deferred or not achieved, please also
provide the reasons under item 2.4.) ’

Original target Revised target
Milestone completion date completion date Status
(as set out in the approved project proposal appended (if applicable) (C/D/N) #
to the project agreement)
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Marketing/Dissemination Activities (in chronological order)
(Please provide details of all completed and on-going promotional and/or dissemination activities for each of
the project deliverables. Such activities may include advertisements, seminars, workshops, etc.)

No. of beneficiaries

Date/ | (SMEs/Enterprises*)
Period ‘ Description ' *please delete as appropriate
18 Aug 2013 ZEAVFERE (2013 FELLEE) 36 F*
18 Aug 2013 Sy KNDEHfEE (2013 4ELLED) 55 A*
17Aug2014  SFEAZEREE (2014 FLLTD) 32
17Aug2014  SFEHG/KILERH (2014 4EELER) 54 A
31 May 2015 £ EZEE v %7 6,000 %
31 May 2015 ZIEECEFRAEVE AL REHAIA L #3 30,000 A
31 May 2015 BSEEREEE « <BAHWER GUIDE> #J 50,000 — 100,000 A
Total no. of no. of SMEs - 5,880

beneficiaries

no. of companies which 120
are not SMEs
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Future Plan for Promoting the Project Deliverables




