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Vision [ %
Meaning E3&
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Legend #4
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Philosophical Attributes
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Enhance Degree of
Appreciation
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Sustainable
Development
Establish
New Perspective
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Embrace
Change New Value
Consumers' Atitude EWIEE
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Case Studies
Hung Fok Tong Herbal Tea House

o BieEKRE

00 h% A {6 (Brand extension)
23 and Revitalization)
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Brand
Extension

Go h% 3 {eh

Brand Re-building &2 6 h&hz B

Original
Flavour
Soup

Superior Supreme
Herbal Tea Health Drinks

RES fi2 BX 5 6o [R K% AR

Fresh-made Medical
Drinks Series Healthy Jelly

HRRo Ri2E oo

Home-made Tasty
Buns Food & Snacks
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Brand Re-definition &8 h%# E fiI

Excellent Quality

Assurance
St REBIRAE
i i The Biggest Herbal Tea
Innovative Yet Traditional Chalh Store in Town
Herbal Tea Culture R AR NS
B AR AL .
Leading Herbal Tea &
Health Drinks Retail Brand &
Private Labels
MRS ARARRRERG
DERENERGE
Premium Herbal Drinks & Food Re\nolvned Hong Kong Brand
BESRRNNRER SBESGH
Successful Private Labels Owner
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Retails

TE

Total Brand

Communications
BEmEER

Holistics Brand Identity (BRS - TZH)
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® More Professional HF %% ® Emotional =1l
e More Devoted FEA e Signature BT EE
e More Aggressive & _Fif ® Be Original  &AFIIER
® More Contemporary 5 JIEEFIFHE ® Be Natural #7500
e Mare Innovative B ERAlEH e Preferable EAJEY
e Be Active BNEN
The Concept of the Logo IE 5% = e
Hung Fook Tong RiEE
Herbal Tea & Soup S | L

N R 1

HERBAL TEA & SOUP SQUARE

A\ \=i-

7B IR

Starting from 1986, HFT’s three
retail networks, Herbal Tea
Shop, Healthy Express and
Hung Fook Tong Express have
been  well  popular  with
consumers in Hong Kong.

The fourth generation of shops
development goes to the
HeathLife Concept Shop, the
Hung Fook Tong Herbal Tea &
Soup Square which focuses on
private label brand products.
From original flavour soup to
fresh-made herbal tea; from
healthy drinks to classic
desserts and from local snacks
to tasty food, the shop has it all.

The shop combines the
concept of convenience store,
healthy diet as well as DIY and
urban life into one. It is the
celebration of a modern,
leisurely and blissful herbal
lea culture.
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HealthL ife Concept Shop at Kowloon Station 718835  iREREIEEE)

SHOE
FOUNTAIN
Hong Kong Minted

DA = =55 7 1)

HERBAL TEA & S50UP SQUARE

Shop Image Poster Concept Format (1) [ERA, RiBIREJIFRIE(1)
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Shop Opening Poster Concept Format (2) [EARIBHRE 21 (2)
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Signature Graphics for Promotion SEAEHER B EEH
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Platinum H4

Front Ail
Shop Prepaid & Loyalty Card FE&#E 5 1

Example of Poster & A4 Promo Leaflet /&3 kA4S (& 5 7~E

The new IPod fouch Introdused today features
builtin  Wi-Fi networking and a revolutionary
multi-touch  user interface—first introduced on
iPhone—thal makes it easy to find all of your music,
vides, and other digital content and enjoy it on the

widescreen display on iFod fouch. The
multi-touch interface uses pioneering new software
to present the perfect user interface for Safar,
Apple’s YouTube application, and the new iTunes
WkF| Music Store—all of which come with (Pod
touch.

EEaEE—RIRRONENR - TRERYRT

-G S I SR - =S
i - ResRAEEE - BERFEEERTEST
W [RMOFEREEER—EWSRHGMEE L
FrebfE RS ATE - | i - REWEEE
LEFRDERR - GRS ERE RSN
RIFER RIS TR SR E - i rh R RS ol
BEEY - MREHZFARARNEER  BE
TSR SRR -

17



SHOE

FOUNTAIN
Hong

Kong Minted

-
o
®
m_z
53
>
Q
%

T h |

h&?

[ —
ao

P ublimg g ]

TEERLFELOES | R - R

18



"T

SHOE
FOUNTAIN

Hong Kong Minted

L7y £2 4

Rk2
Charles Ng

charles @maxicomm.com.hk

www.maxicomm.com.hk
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