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INTRODUCTION / 引言

Getting To Know About The International Footwear 

Conference (IFC) & The Confederation of International 

Footwear Association (CIFA)

In the middle of 1960, Hong Kong, Korea, Japan, and Taiwan were the four main footwear exporters in the Asian market. They 
were competitors and colleagues as well. They needed to have a platform to share opinions and they started the first edition of 
the International Rubber Footwear Manufacturers Conference in Taipei, Taiwan in May 1971. 

The four founding member footwear associations were Hong Kong Rubber & Footwear Manufacturers Association, Japan 
Rubber Footwear Manufacturers Association, Korean Footwear Industries Association, and Taiwan Footwear Manufacturers 
Association.

During the meeting, they talked about the supply of shoe materials, labor costs, annual report on regional footwear sectors, 
imports and exports issues and they had decided that the meeting should be held once a year and the four associations should 
play as the host of the Conference in turn. They agreed to set a motto for the Conference "Production for Marketing, Marketing 
with Profit". 

In 1982 when the 12th International Rubber Footwear Manufacturers Conference was held in Hong Kong, the conference 
name was changed to "The 1st International Footwear Conference" (The 1st IFC). 

Membership of the IFC increased from time to time, at present, the IFC consist of 15 members 
associations, namely: 

  Hong Kong Footwear Association (founding and member association of IFC in 1971)
  Korean Footwear Industries Association (founding and member association of IFC in 1971)
  Taiwan Footwear Manufacturers Association (founding and member association of IFC in 1971)
  Indonesian Footwear Association (member association of IFC in 1992)
  Thai Footwear Industry Club-The Federation of Thai Industries (member association of IFC in 1982)
  The Association of Guangdong Shoes Manufacturers (member association of IFC in 1994) 
  Vietnam Leather & Footwear Association (member association of IFC in 1996)
  Malaysian Footwear Manufacturers Association (member association of IFC in 1997)
  Philippine Footwear Federation Inc. (a member association of IFC in 1998)
  Filipino-Chinese Footwear & Allied Industries Association (a member association of IFC in 1998)
  Council for Leather Exports- India (a member association of IFC in 2000)
  China Leather Industry Association (a member association of IFC in 2001)
  Leathergoods & Footwear Manufacturers & Exporters Association of Bangladesh (a member association of IFC/CIFA 2015)
  Cambodia Footwear Association became a member of CIFA in 2019
  Myanmar Footwear Manufacturing Association became a member of CIFA in 2019.

The purpose and the vision of the IFC are to build up a friendly platform for the global shoe and allied industries, for exchanging 
business information among members, discussing the possibility of business collaborations, seeking opportunities to promote 
win-win technical cooperation in the shoe sector, working together for a better tomorrow for the shoe and allied industries. Over 
the past and current years, we are very much thankful to all our member associations, we work together to build up the core 
value of the IFC/ CIFA - Internationalization, Fraternization, Cooperation and Appreciation. 
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As we recall that during the 26th IFC meeting in Chennai, India in 2007 and the 27th IFC meeting in Jakarta, Indonesia in 
2008, the IFC members discussed and decided that the 1st edition of the International Footwear Design Competition (IFDC) 
to be held in Guangzhou concurrently with the Shoes & Leather International Exhibition 2009 in Guangzhou in China. The IFDC 
organizer was the IFC and the co-organizers were the IFC member associations. The supporters and sponsors were Top Repute 
Co., Ltd. (from 2009 till 2020), Hong Kong Two/Ten International Footwear Foundation (from 2009 till 2011) and Sabatina 
Wellness Shoe- Peninsular Shoers Co., Ltd. (Hong Kong, from 2011 till 2017) and (from 2018 till 2020 sponsored by the Xin 
Hao Pan International Group, Guangzhou) The IFDC was held once a year in Guangzhou concurrently with the Shoes & Leather 
International Exhibition. 

During the 29th IFC meeting in Ho Chi Minh City, Vietnam in 2010 and the 30th IFC meeting in Kuala Lumpur, Malaysia in 
2011, the IFC discussed and decided to establish an organization and at the 31st IFC meeting in Manila, The Philippines, in 
2011 the name of the organization was named and to be registered as "Confederation of International Footwear Association" 
in Hong Kong. A Certificate of Incorporation was issued on February 20, 2013, to the Confederation of International Footwear 
Association Limited in Hong Kong. The main activities of the Confederation of International Footwear Association (The CIFA) 
is to organize International Footwear Conference (IFC) and to organize the International Footwear Design Competition (the 
IFDC). The IFC member associations are thus accordingly to be the member associations of the CIFA. 

■ The 32nd IFC was hosted by Japan Footwear Federation on October 6~8, 2013 in Tokyo, Japan.
■ The 33rd IFC was hosted by Council for Leather Exports- India on November 14~16, 2014 in Agra, India.
■ The 34th IFC was hosted by Korean Footwear Industries Association on November 5~7, 2015 in Busan, Korea.
■ The 35th IFC is hosted by Taiwan Footwear Manufacturers Association on November 10~12, 2016 in Taipei, Taiwan.
■ The 36th IFC in 2017 was hosted in Dhaka, on November 14th~16, 2017 in Bangladesh, by Leathergoods & Footwear 

Manufacturers & Exporters Association of Bangladesh (LFMEAB).
■ The 37th IFC was held in Bangkok, Thailand on September 12~14, 2018 was hosted by the Thai Footwear Industry Club - 

The Federation of Thai Industries.
■ The 38th IFC in 2019 was hosted by the China Leather Industry Association and the Association of Guangdong Shoes 

Manufacturers in Guangzhou during 26~29, May 2019; Cambodia Footwear Association, and Myanmar Footwear 
Manufacturing Association both became members of CIFA by the approval of the 2019 CIFA Board of Directors meeting on 
27th May 2019 in Guangzhou, China.

■ Pakistan Footwear Manufacturers Association was invited to attend the 38th IFC as an Observer.
■ The 39th IFC in 2022 will be hosted by Hong Kong Footwear Association on November 14, 2022, in Hong Kong, China. 
■ The 40th IFC in 2023 will be hosted by the Indonesian Footwear Association. 

Again we take this opportunity to give our heartfelt thanks to all our CIFA member associations for your kind and continuous 
support of the IFC and the IFDC events, we wish you great success in your present business and the best of luck in your future 
careers.

Sincerely,
Frank Z Kung
Secretary-General

IFC / CIFA
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Speech from Chairman of the 39th IFC 
第 39 屆國際鞋業會議主席致辭

Ladies and Gentlemen,

On behalf of Hong Kong Footwear Association, it is my honor to welcome you to the 39th 
International Footwear Conference (as known as IFC) 2022 in Hong Kong.

The 39th IFC invited all members of the Confederation of International Footwear Association 
(CIFA), whose locations include China, Vietnam, Thailand, Philippines, Malaysia, Myanmar, South 
Korea, Indonesia, India, Cambodia, Bangladesh, Taiwan, Hong Kong and elsewhere, each member 
represents a major footwear association in their region. The footwear production of the CIFA 
members regions exceeds 80% of the global supply. That is a remarkable number and make CIFA 
an important organization. 

Since now we have the leaders of major footwear association all over the world come together, it is 
a great opportunity to exchange market information, explore business opportunities, and enhance 
production technologies for sustainable environment. In this event, we have addressed the agenda 
for smart manufacturing, the latest trade initiatives and regional cooperation, the sustainability 
metrics in footwear industry, and post covid19 business strategies.

Last but not least I am thankful to CIFA directors and members, either you come to Hong Kong or 
online participation to make this conference happen. I sincerely thank for the Trade and Industrial 
Organisation Support Fund of the Trade and Industry Department, HKSAR Government for funding 
support, Hong Kong Productivity Council for event execution, my committee colleagues to drive and 
deliver the results over the past few months. 

I wish very success of the 39th International Footwear Conference in Hong Kong.

Thank you very much.

Eddie Lam
President 
Hong Kong Footwear Association
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Honorable Authorities, Distinguished Guests, Dear Colleagues and Friends, Ladies and Gentlemen,

Good Morning and Have a Good Day. A cordial welcome to the 39th International Footwear 
Conference! It is really, quite a long time no see! It is a great pleasure and privilege for me to be with 
you either in person or via zoom meeting, You honor this 39th edition of the International Footwear 
Conference (39th IFC) with your participation.

Thank you for coming to the CIFA event on 14th November of the year 2022.

First of all, we would like to give our heartfelt thanks to Hong Kong Government Authorities for the 
full and continued support of the Hong Kong Footwear Association (HKFA) over the years. 

Our big thanks also go to Mr. Jacky LAM, Chairman of the CIFA and the President of HKFA, together 
with his organizing committee including Mr. Tommy FONG, Dr. Ben CHUEUNG, Mr. Frandle TSE, 
and Mr. Randy YAU for all your unwavering support and crucial efforts to host and organize this 
wonderful and splendid event.

The purpose and the vision of the IFC are to build up a sustainable and friendly platform for the 
international footwear industry. Because of this notable purpose, our goal's vision is:
1. To build up a friendly platform for the shoe and allied industries.
2. To exchange business information among members.
3. To discuss the possibility of business collaboration.
4. To seek opportunities to promote win-win technical cooperation in the shoe sector.
5. To work together for a better shoe industry pay more attention to Environment, Social 
    Responsibility, and Governance.

At this point, we might add a special notation to our "IFC" and "CIFA"
" I " stands for "Internationalization"
" F " stands for "Fraternization"
" C " stands for " Cooperation"
" A " stands for " Appreciation"

Now, let us give thanks again to all members of the Hong Kong Footwear Association and all 
participants, together, we make this 39th IFC an event to remember!

In accordance with the circumnavigating order, the 40th IFC will be hosted by the Indonesian 
Footwear Association and all details will be decided by the Indonesian Footwear Association as well.

I take this opportunity to extend my profound thanks to all the CIFA colleagues and all overseas and 
national delegates at the 39th IFC event, I wish you and the event all success! 

Frank Z Kung 
Secretary General of CIFA

Speech from CIFA Secretary General 
CIFA 秘書長致辭
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COUNTRY REPORT OF VIETNAM LEATHER 
AND FOOTWEAR INDUSTRY UP TO 2021 

AND 7 MONTHS OF 2022

1. DATA FOR EXPORT AND IMPORT OF LEATHER AND FOOTWEAR PRODUCTS
    OF VIETNAM
1.1. VIETNAM LEATHER AND FOOTWEAR PRODUCTION
a. Vietnam's economic situation in the first 8 months of 2022
Industrial production in August continued the trend of rapid recovery due to enterprises' efforts to expand production to 
compensate for the 2-year period affected by the Covid-19 epidemic.

The Industrial Production Index (IIP) in August was estimated to increase by 2,9% compare last month and increased 15,6% 
compare to the same period of last year. In which, compared to the same period last year, the processing and manufacturing 
industry increased by 16,2%.

In the first 8 months of 2022, IIP is estimated to increase by 9,4% over the same period last year (the same period in 2021 
increased by 5,5%). In which, the processing and manufacturing industry increased by 10,4% (the same period in 2021 
increased by 7%).

Leather and footwear production in 08/2022 increased slightly compared to 07/2022 with an increase of 0,4%. Compared to 
the same period last year, leather and footwear production in August 2022 increased by 57,0% and the first 8 months of 2022 
increased by 18,5% compared to the first 8 months of 2021. The index of employers of the leather and footwear industry in 
August 2022 increased by 1,0% over the same period last month and increased sharply by 55,1% over the same period last 
year.

TABLE 1: ECONOMIC INDICATORS AND INDUSTRIAL PRODUCTION

Index 2017 2018 2019 2020 2021 8M/22

GDP, % 6.8 7.1 7.02 2.91 2.58  

CPI. % 3.53 3.54 2.79 3.23 4.82 2.58

Ind. Manufact. Index,% 14.7 12.2 10.4 4.9 6.37 10.4

Footwear production index. % 7.1 10.4 9.9 -2.4 5.2 18.5

(Source: GSO)
 

1.2. EXPORT OF SHOES AND HANDBAGS IN THE FIRST 7 MONTHS OF 2022
1.2.1. Footwear export turnover
In the first 7 months of 2022, the total export turnover of leather and footwear reached 16,45 billion USD (up 19,4%), of 
which footwear exports reached 14.06 billion USD (up 19,1%) and suitcases-bags reached 2,39 billion USD (up 20,9%) over 
the same period in 2021.
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TABLE 2. LEATHER AND FOOTWEAR EXPORT TURNOVER IN 2010 – 2022                           (Unit: USD billion)

Product 2017 2018 2019 2020

2021 7M/2022

Value
Incr. to 

2020
Value

Incr. to 
2021

Footwear 14.70 16.24 18.33 16.75 17.77 6.1% 14.06 19.1%

Handbag 3.26 3.39 3.75 3.11 3.01 -3.2% 2.39 20.9%

Sum 17.96 19.63 22.08 19.86 20.78 4.6% 16.45 19.4%

(Source: GDC)
 

Figure 1. Footwear export turnover 2011 – 2021 (USD billion)

TABLE 3. IMPORT AND EXPORT OF THE LEATHER AND FOOTWEAR INDUSTRY 
                  IN THE MONTHS OF 2022                                                                                                      (Unit: Million USD)

EXPORT IMPORT BALANCE 
OF TRADEFOOTWEAR HANDBAG SUM MACHINE LEATHER SUM

SUM 14060.7 2389.8 16450.5 73.7 1080.9 1154.6 15295.9

January 1937.9 390.3 2328.3 10.2 130.7 140.8 2187.5

February  1345.0 208.5 1553.6 4.5 124.8 129.3 1424.2 

March  2009.3  346.9  2356.2  7.2  168.7  175.9  2180.3 

April  2019.5  332.3  2351.8  14.6  181.1  195.7  2156.1 

May  2111.4  353.3  2464.6  14.0  171.0  185.0  2279.6 

June 2364.8 389.1 2753.9 12.8 152.0 164.7 2589.1

July  2272.8  369.3  2642.1  10.4  152.6  163.0  2479.1 

 (Source: GDC)
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TABLE 4. EXPORTS OF FDI ENTERPRISES 2016 – 2022

Year
Total Footwear Handbag

Billion USD Value share Billion USD Value share Billion USD Value share

2016 13.04 80.5% 10.49 80.7% 2.55 79.7%

2017 14.45 80.3% 11.82 80.4% 2.65 80.3%

2018 15.39 78.4% 12.81 78.9% 2.58 76.1%

2019 16.66 75.5% 13.95 76.1% 2.71 72.3%

2020 15.37 77.4% 13.25 79.1% 2.12 68.2%

2021 16.07 77.4% 14.01 78.9% 2.06 68.5%

7/2022 13.06 79.42% 11.35 80.74% 1.71 71.64%

        (Source: GDC)

1.2.2. Export market
Vietnam's total footwear export turnover in the first 7 months of 2022 continued to increase with an increase of 19,4% over 
the same period in 2021. The strongest gains remained in North America (29,2%), Europe (21,3 %), South America (15,6%) 
and slight increases in Asia (0,2%) and Oceania (3,8%).

The US is still Vietnam's largest footwear import market, reaching 7215,6 million USD (28,3%), Belgium continues to be the 
2nd market reaching 1015,5 million USD (24,8%), China is the 3rd market reaching 1007,4 million USD (-15,8%).
 

TABLE 5. VIETNAM'S LEATHER AND FOOTWEAR EXPORTS TO CONTINENTS                    (Unit: Million USD)

No MARKET

2021 7 months / 2022

Sum Footwear Handbag Sum Footwear Handbag

USD USD USD USD Incr.% USD Incr.% USD Incr.%

I
NORTH 

AMERICA
9545.5 8122.7 1422.8 7904.5 29.2 6676.8 28.5 1227.6 32.7 

II EUROPE 5598.3 4822.4 775.8 4569.4 20.4 3981.9 21.3 587.5 14.7 

III ASIA 4351.2 3745.8 605.3 3012.9 0.2 2586.5 -0.4 426.4 3.6 

IV
SOUTH 

AMERICA
470.8 455.9 14.9 375.4 16.7 364.5 15.6 10.9 37.6 

V OCEANIA 405.0 359.1 45.9 289.4 3.8 258.2 4.2 31.2 0.6 

VI DIFFERENT 408.6 263.2 145.3 298.9 17.5 192.8 16.2 106.1 19.9 

Total 20779.2 17769.2 3010.0 16450.5 19.4 14060.7 19.1 2389.8 20.9 
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TABLE 6. TOP 05 VIETNAM'S LEATHER AND FOOTWEAR EXPORT MARKET

NO MARKET

2021 7 months - 2022

Sum 
(Million 

USD)

Footwear Handbag
Sum 

(Million 
USD)

Footwear Handbag

Million 
USD

%  Value 
share

Million 
USD

%  Value 
share

Million 
USD

%  Value 
share

Million 
USD

%  
Value 
share

1 USA 8764.6 7436.8 51.7 1327.8 53.5 7215.6 6103.3 53.4 1112.3 56.1 

2 EU(27)* 4702.7 4042.8 28.1 659.9 26.6 3946.9 3425.2 30.0 521.7 26.3 

3 China 1718.3 1595.7 11.1 122.5 4.9 1007.4 935.1 8.2 72.3 3.6 

4 Japan 1066.7 807.3 5.6 259.4 10.5 804.0 604.1 5.3 199.9 10.1 

5 Korea 614.3 503.5 3.5 110.8 4.5 445.7 367.5 3.2 78.2 3.9 

Total 16866.5 14386.1 100 2480.4 100 13419.6 11435.2 81.3 1984.4 83.0 

Top 5 export markets of Vietnam
   

Figure 2: Vietnam leather and footwear export market share in 5 key markets in the first 7 months in 2022
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TABLE 7: TOP 15 EXPORTING MARKETS OF LEATHER AND FOOTWEAR OF VIETNAM    (Unit: Million USD)

NO Market

2021 7 months - 2022

Sum Footwear Handbag Sum Footwear Handbag

Value Value Value Value Incr. % Value Incr. % Value Incr. %

1 USA 8764.6 7436.8 1327.8 7215.6 28.3 6103.3 28.4 1112.3 28.0 

2 China 1718.3 1595.7 122.5 1007.4 -15.8 935.1 -15.7 72.3 -16.9 

3 Japan 1066.7 807.3 259.4 804.0 8.3 604.1 5.8 199.9 16.9 

4 Belgium 1211.5 1130.7 80.8 1015.5 24.8 949.3 25.3 66.2 18.0 

5 Germany 990.3 843.7 146.6 888.0 28.3 774.0 31.0 114.0 12.9 

6 Netherlands 902.6 714.7 188.0 760.0 24.2 602.8 22.7 157.3 30.2 

7 Korea 614.3 503.5 110.8 445.7 7.0 367.5 6.7 78.2 8.7 

8 U.K. 636.4 545.5 90.9 491.7 16.6 429.5 18.1 62.1 7.5 

9 France 549.3 450.9 98.4 450.3 16.1 375.1 16.7 75.2 13.5 

10 Canada 458.6 369.1 89.5 458.2 54.1 350.0 42.4 108.2 109.7 

11 Italy 353.8 275.1 78.7 294.5 26.1 237.3 31.3 57.2 8.5 

12 Australia 355.6 309.8 45.9 257.1 4.0 225.9 4.5 31.2 0.6 

13 Mexico 321.0 315.5 5.5 230.7 15.8 223.5 14.7 7.1 0.0 

14 HongKong 184.6 115.6 69.1 117.2 0.1 79.6 12.3 37.5 -18.7 

15 Spain 237.7 217.1 20.6 195.3 29.2 175.5 25.6 19.8 74.6 

Total 15 18365.4 15631.0 2734.4 14631.1 20.4 12432.5 20.1 2198.6 22.3 

Value share,% 88.4 88.0 90.8 88.9% 88.4 92.0 

(Source: GDC)

1.3. FOOTWEAR EXPORT TO FTA'S MARKETS
Continuing to reflect the rapid recovery after the Covid-19 pandemic, Vietnam's leather and footwear exports to the EVFTA, 
CPTPP and UKVFTA regional markets still grew strongly (22,8%, 17,3% and 16,6,% respectively). Particularly, the EAEU 
market, due to the impact of the conflict between Russia and Uganda, has created a huge crisis, so the growth rate has 
decreased greatly (-60,0%). ASEANrecovers with rebound (13,1%).
 

TABLE 8. EXPORTING LEATHER AND FOOTWEAR TO FTA MARKETS IN 7 MONTHS, 2022 (Unit: Million USD)

NO AREA

SUM FOOTWEAR HANDBAG

USD
Increase 

%
Density, 

%
USD

Increase 
%

Density, 
%

USD
Increase 

%
Density, 

%

1 ASEAN 228.5 13.1 1.39 213.0 15.3 1.52 15.5 -10.1 15.5

2 CPTPP 2044.6 17.3 12.4 1682.6 14.4 12.0 361.9 32.6 15.1

3 EAEU 45.1 -60.0 0.27 41.4 -57.3 0.29 3.7 -76.5 0.15

4 EVFTA 3929.5 22.8 23.9 3407.8 23.4 24.2 521.7 18.9 21.8

5 UKVFTA 491.7 16.6 3.0 429.5 18.1 3.1 62.1 7.5 2.6
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TABLE 9. VIETNAM'S LEATHER AND FOOTWEAR EXPORT TO ASEAN COUNTRIES        (Unit: Million USD) 

NO Countries

2021 7 months - 2022

Sum Footwear Handbag Sum Footwear Handbag

Value Value Value Value Incr. % Value Incr. % Value Incr. %

1 Singapore 95.7 87.0 8.8 71.3 10.2 64.1 9.0 7.2 22.6 

2 Thailand 54.1 51.7 2.4 35.2 -14.4 35.2 -9.1 - - 

3 Malaysia 55.3 43.5 11.7 45.8 12.5 37.5 18.2 8.3 -7.7 

4 Philippines 29.5 29.5 - 35.3 71.3 35.3 71.3 - - 

5 Indonesia 49.8 49.8 - 41.0 17.4 41.0 17.4 - - 

Total ASEAN 5 284.4 261.5 22.9 228.5 13.1 213.0 15.3 15.5 -10.1 

Value share, % 1.37 1.47 0.76 1.39  1.52  0.65 

* Note: The ATIGA Agreement came into force on May 17, 2010.                                                                      (Source: GDC)

TABLE 10. VIETNAM'S LEATHER AND FOOTWEAR EXPORT TO CPTPP COUNTRIES

NO Market

2021 7 months - 2022

Sum Footwear Handbag Sum Footwear Handbag

Million 
USD

Million 
USD

Million 
USD

Million 
USD

Incr. %
Million 

USD
Incr. %

Million 
USD

Incr. %

1 Japan 1066.7 807.3 259.4 804.0 8.3 604.1 5.8 199.9 16.9 

2 Canada 458.6 369.1 89.5 458.2 54.1 350.0 42.4 108.2 109.7 

3 Australia 355.6 309.8 45.9 257.1 4.0 225.9 4.5 31.2 0.6 

4 Mexico 321.0 315.5 5.5 230.7 15.8 223.5 14.7 7.1 64.5 

5 Chile 129.2 127.4 1.7 104.2 21.6 104.2 21.6 - - 

6 Singapore 95.7 87.0 8.8 71.3 10.2 64.1 9.0 7.2 22.6 

7 Malaysia 55.3 43.5 11.7 45.8 12.5 37.5 18.2 8.3 -7.7 

8 Peru 51.3 51.3 - 41.0 16.8 41.0 16.8 - - 

9
New 

Zealand
49.3 49.3 - 32.3 2.4 32.3 2.4 - - 

10 Brunei - - - - - - - - - 

Total CPTPP 2582.8 2160.2 422.5 2044.6 17.3 1682.6 14.4 361.9 32.6 

Value share, % 12.4 12.2 14.0 12.4  12.0  15.1  

* Note: The CPTPP Agreement came into force on January 14, 2019.                                                                 (Source: GDC)
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TABLE 11. VIETNAM'S LEATHER AND FOOTWEAR EXPORT TO EAEU COUNTRIES

NO Market

2021 7 months - 2022

Sum Footwear Handbag Sum Footwear Handbag

Million 
USD

Million 
USD

Million 
USD

Million 
USD

Incr. %
Million 

USD
Incr. %

Million 
USD

Incr. %

1
Russian 

Federation
166.1 141.1 25.0 45.1 -60.0 41.4 -57.3 3.7 -76.5

2 Belarus - - - - - - - - -

3 Armenia - - - - - - - - -

4 Kazakhstan - - - - - - - - -

5 Kyrgyzstan - - - - - - - - -

Total EAEU 166.1 141.1 25.0 45.1 -0.6 41.4 -0.6 3.7 -0.8

Value share,  % 0.8 0.79 0.83 0.27  0.29  0.15  

* Note: The VN-EAEU FTA came into force on October 5, 2016.                                                                           (Source: GDC)

TABLE 12. VIETNAM LEATHER AND FOOTWEAR EXPORT TO EU COUNTRIES (million USD)

NO Market

2021 7 months - 2022

Sum Footwear Handbag Sum Footwear Handbag

Value Value Value Value Incr. % Value Incr. % Value Incr. %

1 Germany 990.3 843.7 146.6 888.0 28.3 774.0 31.0 114.0 12.9

2 Belgium 1211.5 1130.7 80.8 1015.5 24.8 949.3 25.3 66.2 18.0

3 Netherlands 902.6 714.7 188.0 760.0 24.2 602.8 22.7 157.3 30.2

4 Spain 237.7 217.1 20.6 195.3 29.2 175.5 25.6 19.8 74.6

5 Italy 353.8 275.1 78.7 294.5 26.1 237.3 31.3 57.2 8.5

6 France 549.3 450.9 98.4 450.3 16.1 375.1 16.7 75.2 13.5

7 Sweden 98.3 73.6 24.7 84.9 20.8 65.9 23.8 19.0 11.4

8 Denmark 9.2 7.0 2.2 18.7 169.7 15.7 172.4 3.0 156.4

9 Czech Rep 92.1 92.1 - 54.2 -4.5 54.2 -4.5 - -

10 Austria 26.4 15.8 10.6 18.5 8.9 15.1 34.6 3.4 -41.3

11 Poland 50.2 41.9 8.3 38.4 5.7 31.7 2.9 6.7 21.5

12 Greek - - - - - - - - -

13 Finland 16.6 16.6 - 2.8 -78.7 2.8 -78.7 - -

14 Slovenia 98.8 98.8 - 67.4 7.7 67.4 7.7 - -

15 Portugal 1.1 - 1.1 - - - - - -

16 Slovakia - - - - - - - - -

17 Luxembourg 39.9 39.9 - 38.2 43.6 38.2 43.6 - -

18 Bungaria 1.5 1.5 - - - - - - -

19 Serbia 7.6 7.6 - 2.8 -41.0 2.8 -41.0 - -

Other countries / 
regions

- - - - - - - - -

Total EU 4686.8 4026.9 659.9 3929.53 22.8 3407.8 23.4 521.7 18.9 

Value share, % 22.6 22.7 21.9 23.9  24.2  21.8  

(*Including England)                                                                                                                                              (Source: GDC)
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2. IMPORT DATA OF EQUIPMENT AND LEATHER
In the first 7 months of 2022, equipment imports reached 73,7 million USD (decrease -4,2%) and leather imports reached 
1080,9 million USD (up 2.24%) over the same period in 2021, reflecting that new investment is still limited after the Covid-19 
pandemic.

TABLE 13. IMPORT MARKET OF LEATHER AND FOOTWEAR MACHINES AND EQUIPMENT
(HS: 845310; 845320; 845380; 845390)                                                                                                          (Million USD)

Market 2017 2018 2019 2020 2021

7 months - 2022

USD
Density 
2022, %

Increase compared to 
7M/2021,%

China 66 65 80 45.6 72.38 46.09 62.5 -1.6

Taiwan 52 41 48.7 29.0 28.21 19.37 26.3 1.2

Korea (Republic) 16 18.3 17 7.5 7.79 3.80 5.2 -36.6

Italy  10 15 4.9 5.70 3.71 5.0 -13.7

Germany 20 18.2 0.5 2.7 - - - -

United States - - - - - - - -

France - - - - 1.19 - - -

Switzerland      0.08 0.1 -

Other countries / 
regions

- - - - 1.47 0.65 0.9 -8.9

Sum 168 155.5 164.8 92.8 117.16 73.70 100.0 -4.2

(Source: GDC)
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TABLE 14. LEATHER IMPORT MARKET (HS: 4107-4115)                                                                       (Million USD)

No Market 2018 2019 2020 2021

7 months - 2022

7M 2022
Density 2022, 

%
Increased vs 
7M/2021,%

1 China 325 380 378.1 513.7 352.87 32.65 5.17

2 Italy 244 239 193.0 239.4 117.83 10.90 -28.35

3 Thailand 232 241 195.9 183.4 150.40 13.91 24.84

4 South Korea 161 178 112.6 124.3 78.16 7.23 -5.25

5 Taiwan 124 99 71.8 75.3 53.47 4.95 15.45

6 India 109 88 56.3 60.6 43.07 3.98 12.09

7 USA 114 125 79.5 144.2 79.28 7.34 0.04

8 Brazil 70 69 58.5 95.7 49.70 4.60 -8.20

9 Argentina 36 28 17.1 14.8 18.62 1.72 110.31

10 Mexico 29 27 17.3 13.8 11.52 1.07 63.24

11 Pakistan 26 25 18.7 24.7 19.80 1.83 42.46

12 Uruguay 12 9 1.8 1.1 - - -

13 Hong Kong 16 16 7.5 2.3 1.15 0.11 -49.92

14 Australia 14 8 5.3 17.6 8.22 0.76 -24.24

15 South Africa 8 9 1.3 - - - -

16 Japan - - - - 10.18 0.94 149.30

17 Indonesia - - - - 13.97 1.29 163.97

18 Brother - - - - 2.11 0.20 52.94

19 Turkey - - - - 1.30 0.12 -

20 Paraguay - - - - 1.33 0.12 -

 Other countries / 
regions

- - - 107.3 57.46 5.32 -21.11

 Sum 1.628 1.671 1343.8 1618.2 1080.9 100 2.24

(Source: GDC)
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Smart Manufacturing & Industry 4.0

Mr Lyan Law 

Head, Industry 4.0, GBA Business Development & Industrial Drone Solution,
Hong Kong Productivity Council

Personal Introduction 
Head, Industry 4.0, GBA Business Development & Industrial Drone Solution
•Center Manager of Digital & Reindustrialisation Frame Hall@HKPC
•Center Manager of Hong Kong Industrial Drone Technology

Previous industrial experiences:
•Over 20+ years project experience in IT, Digitalisation and Manufacturing Industries Business head of Industry 4.0 & 

Reindustrialisation in HK and GBA consultancy and advisory services. 
•New business development on Industry 4.0 and enabling smart technologies such as Cyber Physical System(CPS), Industrial 
    Drone, AI-Based applications.
•Industrial consultancy and R&D in digitalisation, IIoT, smart production line and innovation on smart technological applications 
    development.
•Roles on Industry 4.0 strategic deployment advisor at well-known public listed companies in Hong Kong and HKSMEs.

Get ready for the Industry 4.0
Mr. Lyan Law, is certified Industry 4.0 Expert from Fraunhofer IPT Germany, and has assisted four Hong Kong enterprises in 
obtaining the "Industry 4.0 Smart Enterprise and Smart Manufacturing Recognition Certificate" and reaching the "Industry 4.0 
Maturity - Real-Time Business and Production Information Generation Level". In addition, the Hong Kong Productivity Council 
established the first "i-mfg Smart Manufacturing Technology" demonstration centre in Hong Kong in 2013 and upgraded it to 
the "Digital@HKPC Smart Manufacturing Centre" (Hong Kong's first Industry 4.0 Demonstration Center) in 2015 to showcase 
the future of intelligent technology applications. "Intelligent Manufacturing" and "Industry 4.0 Intelligent Factory" are fully realized 
through the integration of "Industry 4.0" technology with other technologies, equipment, and information and digital systems, 
such as digital manufacturing technology, real-time monitoring system for process and workshop environmental data, and 
human-machine interface and automated production technology.
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The Regional Comprehensive Economic 
Partnership (RCEP) and other agreement 
(e.g. CEPA)

Mr David Sit 

Assistant Principal Economist, Research Department,
Hong Kong Trade Development Council

Personal Introduction 
As the head of Asian and Emerging Markets Research Team at the HKTDC Research Department, Mr. David Sit provides 
leadership and direction for research on Asia (excluding Greater China), the Middle East and Africa. The team closely monitors 
and reports on the macro environment, market trends, consumer characteristics as well as changes in trade policies and 
regulations, with a mission to help Hong Kong companies capture business opportunities in these markets.

Areas of Research:
•Trends and features of Hong Kong's major manufacturing and services industries
•Market developments and trade policies in Asia (excluding Greater China), Middle East and Africa
•Business opportunities in emerging markets in Asia (excluding Greater China), Middle East and Africa

Get ready for the RCEP
The Regional Comprehensive Economic Partnership (RCEP) is the world's largest free trade agreement (FTA) between the 
ten member states of the ASEAN, Australia, China, Japan, South Korea and New Zealand. It entered into force on 1 January 
2022. Signatories committed further tariff concessions, simplified rules of origins and strengthened trade facilitation measures, 
which provide new opportunities for manufacturers. At the same time, service liberalisation, improvement in IP protection, 
support for e-commerce and other commitments foster trade and investment relations within the bloc and further enhance the 
regional economic integration. This session will explore the potential benefits of RCEP, together with other FTAs, to Hong Kong, 
particularly from footwear manufacturers' perspectives.
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New sustainability metrics in footwear industry 

in APAC

Mr William Wong 

Founder / Honorary Chairman of the Federation of Hong Kong Brands

Personal Introduction 
William is the President and co-founder of the Global Footwear Sustainability Summit, established in 2012. It is now one of the 
most important Summit in the industry.

William also holds the following positions:
•Executive Member of UITIC (The International Union of Shoe Technicians)
•Ambassador of 39th International Footwear Conference by Confederation of International Footwear Association
•Member of the Scientific Committee of ExpoRivaSchuh
•Consultant of Shenzhen Retailers Association
•Founding Council Member of APLF Materials+ Sustainability Programme

Get ready for the New Sustainability Metrics
Different insights of the latest industry trends, sustainable solutions, opportunities, and more, incorporating these with 
sustainability ideals into the sustainable footwear business will be shared. It can be seen as a get-together for footwear industry 
stakeholders and experts, as well as pioneers in the sustainability field.
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Post Covid-19 Business strategies in APAC

Dr. Michael Kwong 
Chairman, Asia Branding and Franchising Association

Personal Introduction 
Dr. Kwong graduated from the University of Nottingham (UK) and Newport University (US), awarded with BA (Hon), MBA 
and DBA. Dr. Kwong co-authored several books including "Quantum Dialogue", "A Discourse on Legacy" and "Relationship 
Marketing". He was a visiting lecturer for the Executive programme of NFT in HKU SPACE, and has given talks on Metaverse and 
for clients including Sino Property,  Bayer Pharmaceutical, Institute of Management Consultant Hong Kong, Hong Kong Institute 
of Human Resources Management etc. 

Dr. Kwong is the Chairman of Asia Branding and Franchising Association and an independent non-executive director of 
Citychamp Watch and Jewellery Group Limited (256) listed in HKEX. At the same, he is also a director for several tech startups 
including InnoAIbator Limited and Leapflash Technology Limited. Dr. Kwong has over 20 years' experience as a corporate 
trainer and is currently a member of the executive council for the Hong Kong Association for the Advancement of Science and 
Technology, a director of the Hong Kong Economic and Trade Association, a fellow of the International Institute of Management, 
a Certified Management Consultant and a senior trainer, certified by the Vocational Accreditation Board, State Council, PRC.

Get ready for the huge opportunities in APAC
This is indeed an exciting time for APAC: When many regions in the world are facing issues of aging, slow growth and even 
bankruptcies, APAC is full of young people and energy for growth. When most regions are affected by the COVID resulting huge 
slowdown in their economy, countries like Indonesia still achieved significant growth during this period! Isn’t it miraculous? It 
is time for entrepreneurs from all over the world to take a serious look into opportunities in APAC and seek opportunities before 
your competitors do! Welcome to the Land of dream and hope!
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