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Virtual influencer trends: an
overview of the industry

(openc

By Michael Sokolov
05 December 2019 14:10pm

wlin[=]f[0

For several years now influencers have been the
focal point of many digital marketing strategies.
However, the landscape is changing — in a way that
could render actual human influencers obsolete.
We're going to take a look at the virtual influencer
craze, and, perhaps, develop a better
understanding of why it's happening and where it
will lead the marketing industry as a whole.

The biggest Brud star is Lil Miquela — a teenage
fashionista and liberal issues advocate. In the thre:
years, she's been online, she managed to attract
the attention of fashion magazines and luxury
brands, as well as 1.6 million Instagram followers.
She even has her own Wikipedia page to boot.
The company, whose website still redirects to a
Google Docs document, received more than $6
million in investment money, and has recently
been valued at $125 million.

limiquela © <

@ liimiquela ®
A7

612 17M 1983

Posts  Followers Following

change-seeker, and robot with the drip (
@ 50ngs "SIMS™ REMIX ¢ IN'
p/simsremix

Message Email v

MY MUSIC  CONFESSI PARTY

_B

MONEY ~ SLEEP

Qv k-

4 Liked by beauty_by kris and 55 451 others

liimiquela When @theestallion invites you to
Hottieween, you find your favorite pair of chaps and
qet ready to drive the mf boat 3 <2l A Also

While Lil Miquela and her Brud compatriots are
marketed as online personalities who just happen
to be interested in fashion, some other virtual
influencers are professional models — that are
employed by fashion brands just like any other
kind of model would be. Sometimes they're fully
CG, other times they are made by ‘enhancing’
human models with graphics — but end-result-wis«

L QY N

18 607 likes

Both kinds of influencers are loved by brands —
because the trust they establish with their
followers is easy to monetize. Businesses spent $5
billion on influencer marketing in 2018 and aren’t
planning on abandoning it any time soon.

However, most influencers expand significant
effort to maintain an illusion of success, carefully
planning their shots and copies to appear ‘larger
than life’. When the ugly truth comes out, or they
get involved in a scandal — their image is
shattered. All of this makes actual human
influencers somewhat unreliable in the long term.
When the trust between the influencer and their
audience goes south, brands move on to the next
best influencer they can find on the web.

Lil Miquela enjoys an engagement rate of about
2.7%, on par with that of Selena Gomez and
Beyonce. Her posts get an average of 47k likes —
impressive for a 3-year-old! Niche virtual
influencers — like the Japanese virtual model Imma
— have an even higher ER. Both Miquela and Imma
perform better on average than influencers with a
similar number of followers.

imma.gram < Posts

q imma.gram
J Paid partnership with skii

7 157k 116 n
Posts  Followers Following

1 girl.
[ in Japanese culture and film
t : @aww.tokyo
0JEPAP
twitter.com/imma_tw

m Message Email v
'YX

SK-1i Pen hope yeah nor

oQv W

8920 likes

imma.gram RS2 UE S @skil DR b —1)—,
SEUHLS..! @
ELHLTTH

Cloud first personalities
Virtual influencer agencies are still in their infancy.

So, here are some of the promising things they are
currently experimenting with:

vV
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kfc @
casper mhEE B

O Q Y o 26,872 {E:E4¥F

N kfc Having an ice-cold @DrPepper #ad while | gaze
30,109 fEl:& 47 pensively out the window with a fresh perspective on
the world. Always take time to be quiet and... & =

kfc Time to rest and recharge with @Casper. #ad As
16,404 {EE1F you all know, | am almost always on the grind. | can't
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Advisory
Board

Mr Jason Wu (Governor of the Wu Jieh Yee Charitable Foundation)
Dr David Chui (Head of EAF)

Prof Desmond Hui (Professor of SSC)

Dr Measure K.F. Hung (Chairman of Mobicon Group Ltd.)

Mr Kevin Lee (Founder & CEO of Redspots Creative (Hong Kong)
Company Limited)

Mr Fred Yung (Honorary Trainer of Hong Kong Business Angel
Network / Former Head of Business Incubation Programme of the
Hong Kong Science and Technology Park)
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Kevin LEE
kevin.lee@redspotscreative.com

@ Flat B, 8/F, Gee Luen Chang Ind. Bldg., No.11 Yuk Yat Street,
Tokwawan, Kowloon, Hong Kong

He Hong Kong | Guangzhou | Taiwan | Macau




