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Official Platform  https://get.theAnswr.com

Use data to get you closer to the answer

https://get.theanswr.com/
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Our platform is disrupting the data analytics market by connecting 
the world's open data and AI engines, to accelerate businesses' 
decision-making process by integrating expert-proven analytic 
workflows with ready-to-use MicroAnalytics® products.

What we do?



A cloud based MicroAnalytics® marketplace providing ready-to-use data 
analytics tools to create insights to inform business decisions
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MicroAnalytics products
• Data insights combined into a product that is 

presented as infographic insights that are easy-
to-understand

• Constructed using the Micronisation process 
decomposing market available data sources and 
A.I engines into minimum data elements

Benefits
• Efficient to construct specific products required 

by the market
• MicroAnalytics can be used together to form 

customised insights to fit customer needs
• Ability to incorporate flexible pricing
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Choose from many different 
data driven products called
MicroAnalytics®

Intuitive steps to generate 
customised results

1.

2.

3.

Automated Output 

A platform to deliver data driven insights to businesses



Collects various online data source.
Save your time sourcing data at theAnswr.
We connects the world’s online data source to do one 
mission – to provide insights and information, 
allowing every marketers to improve their marketing 
campaigns.



Not just provide single analyzing source, we can 
cross-over different platforms to generate a better 
insights for your customers.

Data are CONNECTED and ready-to-use.



What’s next?  Your decisions!
theAnswr collects, connects and convert complicated data into straight-forward 

answers, accelerate your decision-making process.

DATA ANALYTICS DECISIONS
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Enables everyone to become 
a Smart Decision Maker.



數據驅動的KOL⾏銷策略
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Why do you want to use KOL in your 
marketing?

• Increase the Brand Awareness 

•Boost the sale of a product shortly



Where are the KOL?
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What are the criteria to choose the best
KOL for my brand?
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1. Is the KOL popular now?

2. What is the public impression of the KOL?

3. How many brands cooperated with the KOL?

4. What is the advertising cost of the KOL?

5. are the KOLs matched with my Brand?



How to measure popularity of KOL?
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data source: https://starngage.com/



How to measure popularity of KOL?
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data source: https://starngage.com/



How to measure popularity of KOL?
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data source: https://speakrj.com/



The levels of KOL
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The levels of KOL
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Image credit: Pinterest

https://id.pinterest.com/pin/602989837598382044/


Is the Fans Growth of KOL predictable?
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Seven stags of Brand Advocacy 
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Wikipedia Page is top 10 websites in HK

theAnswr Limited © All Rights Reserved



The power of Google + Wikipedia
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The power of Google + Wikipedia
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The IG Follower Growth is predictable
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How to know the KOL matched to my 
Brand? 
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Review the behaviour of KOL 
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data source: https://starngage.com/



Review the behaviour of KOL 
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data source: https://starngage.com/



Review the behaviour of KOL 
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data source: https://starngage.com/





Categorizing your Active Fans into 6 Fan Segments by 
enhanced RFM model in Social DNA

• The fans always engaged with different type of posts in the brand, still active 
recentlyDie-hard Fans

• The likers always engaged with popular posts in the brand only, but still active 
recentlyBrand Likers

• The likers is losing their interest in the brand recently, but they are always 
engaged with the brand beforeLost Interest Likers

• The likers recently engaged with the brand with the middle-level frequencyPotential Brand Likers

• The fans are recently attracted to engage with the brand for the first time First-time Fans
• The fans have engaged the brand for the first time before, but haven’t engaged 

againHit & Run Fans

Fan Segments Recency Frequency Monetary



• 20.94%Die-hard Fans

• 19.19%Brand Likers

• 12.39%Lost Interest Likers

• 9.05%Potential Brand Likers

• 9.21%First-time Fans

• 29.22%Hit & Run Fans



6 Active Fan Segments of FreemanSec
(Total 8,480 Active Fans/ 11,783 Fans)

• 1.64%Die-hard Fans

• 0.0%Brand Likers

• 19.66%Lost Interest Likers

• 0.0%Potential Brand Likers

• 3.05%First-time Fans

• 75.65%Hit & Run Fans



Consumer Profiling of different Customer 
Segments

Food and Beverage 
Interests

Dressing and styles
Interests

Housing
Interests

Travel and 
Transportation
Interests

Family  and 
Healthcare
Interests

Business
Interests

Shopping
Interests
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Top Interested Posts of the Brand Audience

• 1.64%Die-hard Fans

Other Brand Name Content Total Interactions
UNWIRE.HK 利用主子的天性拍片應該很順利吧，貓奴們可以試下！！！XD 

日本呢位貓奴仲有 Youtube ...
5201

Kiehl's 【📣170周年獎賞預告📣賞你皇牌產品旅行試用裝】延續
Kiehl’s170周年嘅喜悅，我哋特...

3070

Lancôme 【#LiveMyStrength💪Sammi從內強韌到外】渾身充滿力量的
Sammi，努力...

2466

NINA CLUB by 如心廣場 NINA MALL
【#有獎遊戲多點心思，夏日甜絲絲！】夏天口淡淡，自然就
想食下甜品🍰！不過一係唔食，一食就...

1983

Friso HK 荷蘭美素佳兒 【#HEREWEGROW】讓故事延續🔊分享成長故事送你 Patagonia 
$200 ...

823



Find out the Same and Different 
audience attributes of Brand and KOL
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Your 
Brand

KOL 1KOL 2



Prepare your Digital Asset for the 
customer from KOL
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Brand Content by KOL
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【「PayMeow ×姜濤」粉絲福利時間！】
多謝大家咁支持我同PayMeow新組成嘅PayMe天團🐱👦，粉絲福利？畀
緊你畀緊你，唔使通宵排頭位，隨時拎部電話📱出嚟就攞到！

而家用PayMe去全城過萬間商戶消費🛍，食買玩夠港幣100元，就可以玩
「PayMeow全民轉轉賞」一次，隨時贏高達港幣500元獎賞，獎賞總值超
過港幣4百萬，仲有獨家精品等你攞🎁！

快啲下載PayMe贏福利，已經download咗，記住更新到最新版本玩遊戲
贏獎賞！
iOS: https://grp.hsbc/6187y9Or9
Android: : https://grp.hsbc/6188y9Ori

此優惠適用於身處香港人士。
優惠須受條款及細則約束：https://grp.hsbc/6189y9Orc
儲值支付工具牌照編號：SVFB002

#滙豐 #PayMeHK #PayMeow #姜濤 #PayMe天團 #PayMeow全民轉轉賞

https://www.instagram.com/explore/tags/%E6%BB%99%E8%B1%90/
https://www.instagram.com/explore/tags/paymehk/
https://www.instagram.com/explore/tags/paymeow/
https://www.instagram.com/explore/tags/%E5%A7%9C%E6%BF%A4/
https://www.instagram.com/explore/tags/payme%E5%A4%A9%E5%9C%98/
https://www.instagram.com/explore/tags/paymeow%E5%85%A8%E6%B0%91%E8%BD%89%E8%BD%89%E8%B3%9E/


Seven stags of Brand Advocacy 
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Google search results
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Using PR Vision to look at Google search results
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Using PR Vision to look at Google search results
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What are the criteria to choose the best
KOL for my brand?
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1. Is the KOL popular now?

2. What is the public impression of the KOL?

3. How many brands cooperated with the KOL?

4. What is the advertising cost of the KOL?

5. are the KOLs matched with my Brand?



Contact 
us

www.theAnswr.com

https://get.theAnswr.com
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