e ANSWI

Use data to get you closer to the answer

Official Platform https://get.theAnswr.com
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https://get.theanswr.com/

Most of business users want to use Analytics

82% o7

of business state that are experiencing faster, more
analytics are very effective decision making
Important to their business through their data and
strategy analytics use

Enterprise Management Associates (EMA), MicroStrategy

Informatica and Deloitte
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Isolated
Existing data analytics tools pull from a limited set of
data sources

The Challenge

Unadaptable
Products developed are technology-driven and
difficult to apply into real-life user workflows

“Data Analytics is not Sl

Information presented is not easy to access and

user friendly!” nterpret

focus group findings from our Lego Serious Play workshops
Costly
Fixed pricing structures, high trial and error costs for
existing offerings
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What we do?

Our platform is disrupting the data analytics market by connecting
the world's open data and Al engines, to accelerate businesses'

decision-making process by integrating expert-proven analytic
workflows with ready-to-use MicroAnalytics® products.
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Google i e http://bit.ly/RXI

A cloud based MicroAnalytics® marketplace providing ready-to-use data
analytics tools to create insights to inform business decisions

e MicroAnalytics products
e 1209 « Data insights combined into a product that is

ISR presented as infographic insights that are easy-

to-understand

« Constructed using the Micronisation process
decomposing market available data sources and
A.l engines into minimum data elements

//////////////////////
00:09:38

SRBMEAN 8.57

30.6%

- p— | Benefits
— =\ R « Efficient to construct specific products required
o o § by the market
T . : | T « MicroAnalytics can be used together to form

0
RSF me

w.fox B
Eﬁﬂw&lﬂﬂﬂ ﬁ

customised insights to fit customer needs
« Ability to incorporate flexible pricing

R

YH

2.93%
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A platform to deliver data driven insights to businesses
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Choose from many different

- data driven products called
MicroAnalytics®

Intuitive steps to generate
customised results

Automated Output
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Collects various online data source.

BRIk

Save your time sourcing data at theAnswr.

We connects the world’'s online data source to do one
mission — to provide insights and information,
allowing every marketers to improve their marketing
campaigns.

RTHK




BaiaE® You
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Data are and ready-to-use.

Not just provide single analyzing source, we can
cross-over different platforms to generate a better

insights for your customers.



What's next? Your decisions!

theAnswr collects, connects and convert complicated data into straight-forward
answers, accelerate your decision-making process.

DATA ANALYTICS DECISIONS
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Enables everyone to become
a Smart Decision Maker.
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Why do you want to use KOL in your
marketing?

e Increase the Brand Awareness

* Boost the sale of a product shortly

A
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Where are the KOL?

keung_show ¢ [EE3 -

1 523 posts 537k followers 418 following
—
=| KEUNG TO &%
e B EHH Public Figure
| ‘;:::" 1 You got a dream, you gotta protect it.
E': "‘;" 28 ’.4 7
) ‘;" =" ) b \ @keungshowhkfanclub MIRROR
o \ WP L
- i T = youtu.be/S3cHTNEsCcY
~ > X WISy 226K subscribers
Followed by sundaymore_, pearichan2u, joshua1013 +5 more
= VIDEOS PLAYLISTS
BB POSTS ® 16TV 3) TAGGED
o 0 Q
bo Po A E
A
o /I \
9. F}
/ |
MEEE
2 s A0 BS ‘
L.
o = Bt
P o B
oo MIRRORMV ) PLAY ALL
- s 00
o rar
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COMMUNITY CHANNELS

MIRROR (BOSS) Official Music Video
s ago

TREMERA - RBEKIBY - RERACHTFERAME
MAMEEL—IRRES - BEMEDCSHIBOSS

BEEEH12(8/)\BOSS - BEMEAM  BRERABINER
B BBGENE > STHRIFERER - RBEIIEERAN ?
MIRROR#S% IR ARAIBOSS » #EIRIREREAE
fi » REBEBHFH - BFAERNE(LH]!

READ MORE

KENe 1o
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What are the criteria to choose the best
KOL for my brand?

1. Is the KOL popular now?
2. What is the public impression of the KOL?
3. How many brands cooperated with the KOL?

4. What is the advertising cost of the KOL?
are the KOLs matched with my Brand? A

fhe Answr
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How to measure popularity of KOL?

@keung_show

El Hong Kong

QB PEE MER 21HAL

= qazi @gmail.com

& El Hong Kong
i 18-24

View contact info

BUSINESS CATEGORY

Creators & Celebrities

STARNGAGE PROFILE

Followers € Engagement Rate

87,865 8.80 %

Avg Likes Avg Comments Posts
7,404 404 310

Global Rank Country Rank Category Rank
141,271 236 101

GENDER OF ENGAGERS FOR KEUNG_SHOW

Female

67.4 %

=306
e
=

e
=306
e
=3e

AUDIENCE INTERESTS OF KEUNG_SHOW

Restaurants, Food & Grocery

Male

32.6 %

data source: https://starngage.com/

A
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How t0o measure

@keung_show

Hong Kong

RIEH PEE WEE 21HEHNAL «

¥ qaz R @gmail.com

S Bl Hong Kong
i 18-24

View contact info

BUSINESS CATEGORY

Creators & Celebrities

STARNGAGE PROFILE

popularity of KOL?

g € 0

X

Beauty & Fashion

Art & Design

Photography

Restaurants, Food & Grocery
Travel & Tourism
Entertainment

Music

Movies and TV

Luxury Goods

data source: https://starngage.com/

72.58 %

49.48 %

40.66 %

40.50 %

36.74 %

36.43 %

36.37 %

34.47 %

34.07 %

A
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How to measure popularity of KOL?

Keung_show Followers Statistics

&8 Select Dates Select Dates

Followers evolution report & following evolution report monitors the increase or decrease of
growth parameters such as followers.

Followers evolution graph (wwww.speakrj.com)
350,000

300,000
250,000
200,000
150,000
100,000

Following evolution graph (wwww.speakrj.com)

data source: https://speakrj.com/

fhe Answr
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The levels of KOL

Instagram Influencer Tiers YouTube Influencer Tiers

MEGA ELITE
MACRO MACRO
MID-TIER MID-TIER
MICRO MICRO
NANO NANO

mM fheAnswr
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The levels of KOL

AVERAGE ENGAGEMENT RATE

on ‘lwstagnam and bwitker in 2018

10,1% Minstogrom M Twitter

S©CIALPUBLI

L;I.OOO followu; ? <10.000 followers : éiO0.000 followmsY <1MM followers : 1MM+ followers
nano micro mid macro mega

7,6%
5,3%
%
1.0%
’ 0,6

fheAnswr
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Why Nano Influencers

© Level of Trust

Opinions evoke high degrees of
credibility and confidence from
frends & followers.

® Brand Relevance

Very high connection with a brand,
product and brand-relevant topics.

® Degree of Volume

Exist in greater numbers than micro, mega-or
macro-influencers and are able to generate
content at scale.

Image credit: Pinterest

® level of Loyalty

Usually have the strongest relationship with a brand
compared to micro, macro and mega
influencers.

@® Range of Followers
100 to 10000

® Level of Influence

Have a very strong influence over their
small but tight-knit network of followers.

A

fhe Answr
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https://id.pinterest.com/pin/602989837598382044/

Is the Fans Growth of KOL predictable?

theAnswr Limited © All Rights Reserved



Seven stags of Brand Advocacy

Awareness to Advocacy

® @"® @

Awareness Connectlon Engagement AdVOCﬁCY
I ;:{E\
oogle T
\X/IKIPEDIA A
Understanding Belief Loyalty

fhe Answr
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Wikipedia Page is top 10 websites in HK

) Rank

Website

Category

& google.com

& youtube.com

) facebook.com

yahoo.com

& google.com.hk

Computers Electronics and
Technology > Search Engines

Arts and Entertainment > TV
Movies and Streaming

Computers Electronics and

Technology > Social Networks
and Online Communities

News and Media

Computers Electronics and
Technology > Search Engines

W wikipedia.org

Reference Materials >
Dictionaries and
Encyclopedias

10

hk01.com
() baidu.com

[®] on.cc

[@) instagram.com

News and Media

Computers Electronics and
Technology > Search Engines

News and Media

Computers Electronics and
Technology > Social Networks
and Online Communities

A

fhe Answr
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The power of Google + Wikipedia

e ——

£ X & Q

Q2 LWEF OFE DEs OQHtE :E3 IR

#9 4,800,000 IEFE=45R (0.50 )

https://zh.wikipedia.org > zh-hk » ZiE ~

=-#EEH
Z£)5 (%55 : Keung To» 1999%F4H30H ) » BEBRFRESR - RARESE FHSMIRROR
LB ~ 20185 (ZREE) BE - 2019F MYIELIBEHERE, & (F42E+TK ...

IBRAE) : KBEX{E B : B
2L0E - BEERRR ZEHE : Keung To

BFXEHERRHE]  BERESHDEUHB[RE] - REERERIRE]

E EERhENE

[ ToPick vi BAROLAE Vi BAROLA® >
[MIRRORH.E] & BIEFRViewB IE56 B Z= BIMIRRORIEREES %

+AK+ERH4EE A2 = THe) BRARERE BCAIStariFIBEAREZE

Burberry TBENTERIE4R - 20210829 - I35 BR- 20210829 -

ELogo/\EERFH ... SHOWBIZ SHOWBIZ

2 /\BFHI 1 XAl 2 KAl

HBIRARFS (RS

2 YouTube

& Spotify

© YouTube Music

5 BRBRFNES > BATEBTFES

MIRROREL & ~ 2018%F (ZRIER) BWE - 2019%F
MEnegsiga HEREE | Kk (FB42E T ARPXEH)

REMBMAZRIESE - #EAH

fhe Answr
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The power of Google + Wikipedia

&8 (335 1 Keung To » 199948300 —) » BEBRFRES » AT EEFHAMIRRORMEE - 2018F (ZREE) BE - 20194

TEIE4ABAE HERIE) Rk (BI2BTATXEH) REFRAAEZESIEESE - 2020FEAETETBYBER L - KEES (ItLiE
TUTIEENEIEEE) THIRAERREENERF) kK WRLBESESENRMAE, » ARBEAEZRFESE ; UREEES (543
E+APx&) BRFEER (Chill ClubENBEEEHEN) BRFRERFETARMEKE -

B [
1 '
11 B#EE
12 EEEHE
1.3 HIERILLE RS
1.3.1 (2017{R4BEETR)
132 (ZREERRE)
2 ERER
21 BAIBR
2.2 RltEfER
2.3 EIEE/B%E
231 BA/EE
232 BLE%E
2.3.3 [EE& MIRROR
234 EEEREEL
P=EN: %
4 SEHER
4.1 BEB
4.2 RE/BIRIREE
4.3 S5
4.4 HER
4.5 ARES / BIHEL
5 B/ RE
6 BENMAME / TEED
7 HithiERASEM
8
9

w

BIRLC TR
T
10 ERRR
1 SMNERIESRS

| I
T (—REIPRIEE) EL

BEHE

BRF
Keung To
£B- Eman - ££ - £F
Bl PEARANE (F%8)
1999F4H30H (225%)
El &%
B EEERE
EREREEaIBRDER
HEFERILTFNE
MERESFDEUHSR
BESk (BBFX)

BERTER

oy

2018118 3H » 2%FHi

ER% 0 (—RR)

fBA : (—SREERF)
(REERBMRD
{Master Class)
{Dear My Friend,)

A
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The |G Follower Growth is predictable

350,000 40,000
300,000 311,555 35,000
30,000
250,000
wn
S 25,000 :
S 200,000 S
2 o
20,000 &
- 8
©
£ 150,000 =
% =
= 15,000
c
100,000 A
88,576 \\'\ [J 10,000
50,000 \ NN “\ A 4
' V

o oA AN WA 500

0 0
1/10/2020 1/11/2020 1/12/2020 1/1/2021 1/2/2021 1/3/2021 1/4/2021 1/5/2021 1/6/2021 1/7/2021 1/8/2021
T - IG e 275 - Wiki Page

fhe Answr
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How to know the KOL matched to my
Brand?
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Review the behaviour of KOL

Followers € Engagement Rate
87,865 8.80 %
Avg Likes Avg Comments Posts
@keung_show
&- 7,404 404 310
El Hong Kong
KR PEE NEE 21BHIAL «
EHE~ iy (IIER) Gea Global Rank Country Rank Category Rank
141,271 236 101
N qaz e @gmail.com
& E1 Hong Kong GENDER OF ENGAGERS FOR KEUNG_SHOW
ik 18-24
e 6 6 o6 o o o o 0 o
67.4 % XX XN KR 32.6 % "e
BUSINESS CATEGORY

Crastere & calebities AUDIENCE INTERESTS OF KEUNG_SHOW

STARNGAGE PROFILE

e Restaurants, Food & Grocery
data source: https://starngage.com/

fheAnswr
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@keung_show

Hong Kong

RIEH PEE WEE 21HEHNAL «

¥ gaz e @gmail.com

S Bl Hong Kong
i 18-24

View contact info

BUSINESS CATEGORY

Creators & Celebrities

STARNGAGE PROFILE

g € 0

X

Beauty & Fashion

Art & Design

Photography

Restaurants, Food & Grocery
Travel & Tourism
Entertainment

Music

Movies and TV

Luxury Goods

data source: https://starngage.com/

Review the behaviour of KOL

72.58 %

49.48 %

40.66 %

40.50 %

36.74 %

36.43 %

36.37 %

34.47 %

34.07 %

fheAnswr
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Review the behaviour of KOL

Top @Mentions

Top mentions used in last 20 posts

Top #Hashtags

Top hashtags used in last 20 posts Similar Accounts

Instagram accounts with similar

903ahjeng (2] #REA0 (5] influencer
cheongfat (2] #HSBCOne (5] @ Allegra Shaw
hillarylau (2] HRBEISEZOneBItA (5 @ Benyamin Jahromi
EauThermaleAveneHK (2] #EZOne (5] @ Bri Martinez
SHISEIDO (1) HEL (5 ) @ Bomba Estéreo
edanlui (1] #EBIREAO (4] @ Seda Oficial
pinkxnik (1] #ZEditorial (3] @ BTS FASHION & RELATED++
rockinair (1) #2tylezhk © @ Roberto Garcia Moritan
HSBC_HK o HELZONeIZEALPOOL AR e @ YAIR RODRIGUEZ PORTILLO
riccardotisci17 (1) #HSBC (2] @ Yoshimura R&D
oliviatsanghk (1) #Avenesuncare (2] @ Good Eood
pipa.creative (1) #Avenehk (2]
Recent Blog Posts A
gentlemonster (1] #AveneHKI BIB5IE (2]
burberry (1] #EB57KBE T RE BB, I (2] All About Product Life Cycle - Stages and fheAnswr
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Social DNA
/makes data simple
/makes data available



Categorizing your Active Fans into 6 Fan Segments by
enhanced RFIM model in Social DNA

Fan Segments

. e The fans always engaged with different type of posts in the brand, still active
Die-hard Fans recently ypeotP
0 e The likers always engaged with popular posts in the brand only, but still active
Brand Likers recently e PoptiarP Y

e The likers is losing their interest in the brand recently, but they are always
engaged with the brand before

Pote ntia I B Fan d |_| ke 0o e The likers recently engaged with the brand with the middle-level frequency

F| rst-ti me Fa NS  The fans are recently attracted to engage with the brand for the first time

. ¢ The fans have engaged the brand for the first time before, but haven’t engaged
Hit & Run Fans i 58 58



keung_show & &8 -

523 posts 537k followers 418 following

KEUNG TO %
Public Figure
You got a dream, you gotta protect it.

Die-hard Fans e 20.94%

Brand Likers e 19.19%

Lost Interest Likers  CIbAeie)
Potential Brand Likers ERKEY
First-time Fans e 9.21%

Hit & Run Fans ® 29.22%



‘. 6 Active Fan Segments of FreemanSec
rzmx  (Total 8,480 Active Fans/ 11,783 Fans)

FREEMAN SECURITIES

Die-hard Fans e 1.64%

e 0.0%
Lost Interest Likers RN
Potential Brand Likers EX¢KoZ
First-time Fans e 3.05%

Hit & Run Fans e 75.65%



Consumer Profiling of different Customer

Segments

Housing
Interests

Dressing and styles Y
[Interests !r - -
L EH /

ol “ﬂ

- N

=

&

o Travel and
o °

Business
Interests

2 a
x Transportation
h Interests
&L o an . u

Family and
Shopping Food and Beverage Healthcare
Interests Interests Interests
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Top Interested Posts of the Brand Audience

e 1.64% B
RRESH
FREEMAN SECURITIES
Other Brand Name Content Total Interactions
UNWIRE.HK I F Ry RMFa F FEZARNEAE » SEaUfM e bzt~ ! ! 1 XD 5201
H AR et Youtube ...
Kiehl's [ 51705 A 5505 T 08 e o A SR TR P ) AL 3070
Kiehl’ 5170F'ﬂ£|3ﬂﬂ5{5':1f > P
EIEEE [ #LiveMyStrength  SammifepyREEIIN] L FEH ) B 2466
Sammi + 2%77...
NINACLUB by JLLBRE NINAMALL - upusigy im0 B Btk | 1 BROS0% - B2 1988
FETHLT | Ri—(&Ee  —_5...
823

Friso HK faf 5= 22 (£ 5

[ #HEREWEGROW ] B eH7E S 5 Ep A ZE 14T Patagonia
S200 ...




Find out the Same and Different
audience attributes of Brand and KOL

Your
Brand

KOL 2 KOL1



Prepare your Digital Asset for the
customer from KOL
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Brand Content by KOL

@ keung_show # - Follow

. keung_show & [ TPayMeow x &5
. MAAEFIRFR ! ]

ZE AR TG REPayMeowHT4H AL IEE
PayMeX[E 0 » M#4tEF) ? BRMER
1R » IE{EEEHEEEAL - FERFIR SN EREE B
ERTLHER !

MRAPayMeE 2N BEMEFEE M -

BEHHEEI100T 0 AU
lPayMeowZ REEHEE | —R » FEFR

BIERRO00TEE - BRERERBEE

Qv N

29,283 likes

AUGUST 13

@ Add a comment...

[ TPayMeow x 3 | #éi@ Al ! .
LA SR FIPayMeowsr4H pEfPayMe K E &0 &) » Rpaqu@El] 2 5
PRGN - VBB HETEN - PEGE T Bt |

5% F PayMe 25 2 taii 5 sl i iyl » & Bl 1009T » R EfDAER
" PayMeow 4 FiBHEIE | —¢ o BEIG RS 500 TR Y - SR LA
EEIAEE (PR B SRS SR ED |

By N EkPayMegE R - E4&downloadis » 50 B S i BT AT 8%
e |

iOS: https://grp.hsbc/6187y90r9

Android: : https://grp.hsbc/6188y90ri

IEEERIN SR E S AL -
(B A2 (G R4 EN4Y 3R ¢ https://grp.hsbc/6189y90rc
R E ST T RRIE4R5% © SVFB002

#EZ #PayMeHK #PayMeow #3)= #PayMe X [H #PayMeow 4 g E

A

fhe Answr
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https://www.instagram.com/explore/tags/%E6%BB%99%E8%B1%90/
https://www.instagram.com/explore/tags/paymehk/
https://www.instagram.com/explore/tags/paymeow/
https://www.instagram.com/explore/tags/%E5%A7%9C%E6%BF%A4/
https://www.instagram.com/explore/tags/payme%E5%A4%A9%E5%9C%98/
https://www.instagram.com/explore/tags/paymeow%E5%85%A8%E6%B0%91%E8%BD%89%E8%BD%89%E8%B3%9E/

Seven stags of Brand Advocacy

Awareness to Advocacy

® @"® @

Awareness Connectlon Engagement AdVOCﬁCY
I ;:{E\
oogle T
\X/IKIPEDIA A
Understanding Belief Loyalty

fhe Answr
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Google search results

Gl

strawberrynet hk X

https://www.strawberrynet.com » zh-hant-hk ~

FK - BB - (LHSITNES- EEEEMEStrawberryNET ..
BEITNEK B8 oK iR - EBR EBER > RENERY > SESBESHE !

W A REBEKEME| HKESE
IAREBAITEM M, (52, B2 RE00BEARZMDAE ...

FK -~ Bl  EAgmITNER
WEITIEK - B8 HEK - LHR - MEE  MEES > REGE .

)aly)
BREARATDRIBE—ANNE » B—RUEEREN  AZIEER ..

ZEFHK
REARLEEK » BEEXZEBENNER - S1FFK, REK& HEEK ...

B Z R Hstrawberrynet.comiViSB &R »

https://www.strawberrynet.com > ... v BIZEEHEE
Discount Perfume, Skincare & Makeup - Strawberrynet

Shop online with free worldwide shipping for discount perfume, fragrances, cologne, cosmetics,
skincare and hair care.

https://www.strawberrynet.com > zh-hans... v EAKEEET

EHBEE M StrawberryNET.com - $MM&7K » Pk @REFILHECN
FR_ETHSNEK » B - ERK - LRS- PHRERERPES - SS2REBERS -

https://www.strawberrynet.com » hongkong20percentoff v

BFK - EER ~ {biaRITINEER- BB ESFStrawberryNET.com

Free shipping to Hong Kong and Macau for orders HK$300 and above. Orders below HK$300
will incur a shipping charge of HK$30 for standard shipping and HK$25 ...

(=

Strawberrynet @

i BRAR #7Z BITEE
35 32 I8 Google i

RSB ENREEZTARE

it : Exit B2, 4 A Kung Ngam Village Rd, Shau Kei Wan
REERSR ¢ BDASITEE ¢ 13:00 - PRIEEEEMSR : 14:30 ~
E5E © 2591 0300

BEEW - HALERS?

RBEMUSIF ? DERIEN

=] 7 it
EIEEE): P
BEFEME (3 18)
MPIRSER @

B— @_: B= b BR GV @A

2 128 EEEAEI
95% 12IB§ 15IH§ 1slﬂ§ 21lﬂ§

5 BRIBHFH iz

A
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Using PR Vision to look at Google search results

BE D AREEEMREE "strawberrynet hk" ?

AENERBTE12ERFHEZ DAES » HETSARR

® > = . = > =5
Z NIRRT ; GE2ERS D RIL2 EZRRFN
strawberrynet hk BEE .
Result FH8AREAR
K BB~ bRRBITNER- FBESHEStrawberryNET ... Q 1 900
)

FEEITINEK « R« TH0K - bilth - EER - ERER > REMER

B BUEBAEESHE !
Discount Perfume, Skincare & Makeup - StrawberryNET.com ...
Payment Options. over 33,000 products From 800 brands. Free Shipping

Anywhere in the world! SHKD | Hong Kong English ...

HKEE{E- B « Al E/K®AE - Strawberrynet

ME BTSSR, BEERB00ZMARER R - WEZ
HEEG - KN ERERE HKESHE.

EB W bl EITNER- FEEEEStrawberryNET.com HK ABELE L AEEL
BEBIFINEK &R ik bR  EER ERER > RBTER u
% BRETEESE ! 1 2

EB D biGRIFNER- FEEEEStrawberryNET.com HK

FEEITINEK « BR « TE0K - bR - EER - ERER > REER
B BREFEESH !

FIEHGR © 55 1 B 100 18 Google 24 R ZZER 20215F08817H H theAnswr E4E A

fhe Answr
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Using PR Vision to look at Google search results

AE EERILREEHARMME "strawberrynet hk" ?

LUF4E Google B ESERERE L ZRAERFEREEIBHEDN » HRFERHNFRADVBRRZEBFEERNEELRNABTE
IR RE - MEREBELLS L > BERMESERASEAEHBETRNAUE -

=
w52 o e
A By i
£ 374
" fL

- 4

BEIBEELES
FUEAGR ¢ 55 1 2 100 1@ Google EB4ER ZZER 20214088 17H H theAnswr B4 E \
fhe Answr

theAnswr Limited © All Rights Reserved



What are the criteria to choose the best
KOL for my brand?

1. Is the KOL popular now?
2. What is the public impression of the KOL?
3. How many brands cooperated with the KOL?

4. What is the advertising cost of the KOL?
are the KOLs matched with my Brand? A
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