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Navigating new retail through
enhancing 020 customer
experience e

Gary Yeung '
President, Smart City Consortium

Vice President, Hong Kong 020 e-Commerce Federation

CEO, Techture Limited

26 Oct 2022
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Outlook




eCommerce Market Size in HK
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in billion USD (US$)

« Revenue in the eCommerce market is projected to reach US$25.50bn in
2022,

« Revenue is expected to show an annual growth rate (CAGR 2022-2025)
of 14.18%, resulting in a projected market volume of US$37.96bn by
2028,

https://www.statista.com/outlook/dmo/ecommerce/hong-kong
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The Average Revenue per User

AVERAGE REVENUE PER USER
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« The average revenue per user (ARPU) is expected to
amount to US$4.37k/year in 2022.

https:f/www.statista.com foutlookfdm ofecomm erce/hong-kon:
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Performance of
Local Players




HKTVMall 2022 Interim Results
et Profit HKS127.5M

Hong Kong Technology Venture Company Limited
EENBERBERAT

(Incorporated in Hong Kong with limited liability under the Companies Ordinance)
(Stock Code: 1137)

INTERIM RESULTS
FOR THE SIX MONTHS ENDED 30 JUNE 2022

GROUP FINANCIAL HIGHLIGHT

1. The Group achieved the thirf consecutive interim profit in 1H2022:

a. Net profit amounted tof HK$127.8 million in 1H2022 | 1H2021: HK$95.8 million);
b.  Adjusted EBITDA' at HK$195.6 million in 1H2022 (1H2021: HK$144.4 million);

2. Turnover increased by approximately 26.6% to HK$1,922.1 million in 1H2022 (1H2021:
HK$1,518.1 million), including multimedia advertising income and licensing of programme rights
of HK$64.8 million (1H2021: HK$48.1 million); and

3. Strong balance sheet with net cash and liquidity position of HK$970.2 million (31 December
2021: HK$1,068.3 million).

ECOMMERCE BUSINESS HIGHLIGHT

1.  GMV on order intake? in 1H2022 of HK$4,186.0 million, representing 37.7% growth (1H2021:
HK$3,040.0 million);

2. Adjusted EBITDA as a % of GMV on completed orders at 5.4% reaching HK$222.3 million in 1H
2022 (1H2021: 4.6% reaching HK$138.6 million);

3. Achieved an overall gross profit margin and blended commission rate’ for 1P and 3P Business of
23.5% in 1H2022 (1H2021: 24.5%);

4. Average daily orders increased to 46,400 orders per day in June 2022 (June 2021: 36,500 orders per
day), and achieved a record high average daily orders of 59,300 orders per day in February 2022; and

5. During 1H2022, we had 1,107,000 unique customers who made purchases at HKTVmall, a growth
of 23.5% (1H2021: 896,000 unique customers).

INTERIM DIVIDEND

The Board has resolved to declare an interim dividend of HK8 cents per ordinary share in cash for the

six months ended 30 June 2022 (1H2021: HK8 cents per ordinary share).

https://ir.hktv.com.hk/uploads/1661849336319-EW01137-ann.pdf

10/26/2022 Page 6




TVB 2022 Interim Results

eCommerce contributed 25% to the Group
Revenue

* Following our acquisition of Ztore Group in 2021, e-Commerce contributed 25%
of the Group revenue with income surged over 27 times from HK$17 million to
HK$461 million during the Period, helped by the Covid wave which drove homebound
consumers to shop online. By promoting e-Commerce on our TV programmes and
advertising slots, we capitalized on the opportunity to achieve strong sales. Our
Neigbuy platform, which runs on a flash sales model, was especially popular with our
audience who flocked in to buy everyday necessities such as masks, personal hygiene
products and foods that they saw on our TV programmes.

http://img.tvb.com/corporate/ upload /article/en/5c79cd0a%a6fad16d92ed5857
57540ee.pdf

10/26/2022 Page 7



Yoho Group Holdings Limited (Stock Code:2347)
22/23 Results: Net Profit HKS26M

KA E AR Adjusted net profit!
F587% HK$000

)
i 26 A
.
oL
28,733
26,162
17,632
13,046 .
18/1981 4 19/2081 & 2012181 & 21/2281 5 https://www.yohohongkong.com/post/

FY18/19 FY19/20 FY20i21 FY21/22
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Performance of Global Players
with footprint in Hong Kong




Deliveroo 2022 Interim Results

1 Continued YoY growth despite increased consumer headwinds: H1 2022
GTV up 7%, orders up 10%, revenue up 12% and gross profit up 16%

2 GTV growth slowed in Q2, share gains continue: GTV growth 12% in Q1
and 2% in Q2, outperforming the market in several key markets

3 Strong progress on key profitability levers (consumer fees, ad revenue
and marketing spend), while still improving consumer value proposition

4 Reiterating revised FY 2022 guidance: GTV growth of 4-12% and
adjusted EBITDA margin (as % of GTV) of (1.5)-(1.8)%

https://dpd-12774-53.53.eu-west-
2.amazonaws.com/assets/4316/6010/7628/Deliveroo H12022 Interim Results Pres
entation.pdf
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Delivery Hero {foodpanda) 2022 Interim
Results

Development of GMV

Change
EUR million H12022 H12021 ELR
million %
e——————— ]
Asia 13,4386 7,875.4 5,563.1
MENA 39475 3,155.0 792.5 25.1
Europe 1,405.1 1,401.1 40 03
Americas 1,232.5 884.4 3480 394
Total 20,023.6 13,316.0 6,707.6 50.4
|- e |
https://ir.delivervhero.com/download/companies/delive uarterl

%20Reports/DEQOOA2 FAKA3-Q2-2022-EQ-E-00.pdf

10/26/2022 Page 11



Observations

* All local and global players show their GMV increasing
significant, and the eCommerce market still has much room to
develop.

* User behaviour is well established, it would be continued in
the post-pandemic future.

* Logistics solutions are ready in acceptable price.
 Traffic is the paint point for newcomer, only strong player able

to enter the market.

Page 12
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Food@Home: Purposes of Services

* Fresh Food from Wet Markets (#1&EE457)
» Same Day Delivery (E]] H JE)
* Saving Time & Cost (& 5 [15E)

b
-




Major Services
1 Order Fulfilment from Wet Market

STEP 1
Order received Platforms / Website

More than 1,000 items online

STEP 2
ey ol® : ' Immediate purchase fresh food from the nearest wet
‘ ommms  mx  wwam mm? n ey @ market
*4 @ fcodathomecomnk ¢ . & o r .
& JACL AT,
Website FoodPanda @ STEP 3
Platform

Same-day delivery (The earliest: deliver in 15 mins)
OR Self-pick up



Who needs Food@Home?

People who are * Quality of * Convenience, * Same day & Fast
seeking for - food & services order by few steps Delivery
\/
— & @I > @ > @ — 1
o - A R < =
A * Busy at work, » Recommendation on * Domestic helpers who
no time to shop Combo Sets for people cannot take care of both
around the wet with busy life baby/elderly and cooking
market after work . at the same time.




Two Special Outlets of Food@Home

* Source from suppliers directly
* Vendor Delivery

SEAFOODS g ’1"‘ \ FRUITS

Fresh ‘ A Fresh .}

S s Bl A ( sesfoods | j Fruits

700518 sz ) Do E '
2 . 'L o - FJOD ?\éf
HOME 4:i::/F2

xﬁsﬁr*

-

oo E

PRE-ORDE

«
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Where are F@H Customers from?

Sources of F@H
Valuable Customers

-
1 nOh

PR —

* From Online Food Delivery Platforms

foodpanda

® From Strategic Partnerships (Developers & Superstores)

lﬁD gﬂaﬁ‘é

LIKE FRESH



Business Facts of Food@Home Wet Market Services

Figl.l res from Average Number of Order per Maonth

2021 - 2022 % 6,000+

555 Average Basket Size per Order
\ Xz From $17X To $300+
o
\ale.
]
M

Quantity Distribution by Category

W’ Vegetables {52%), Frozen & Chilled Food {13%),
Fresh Meat {10%)

Proportion of Customers

30% new, 70% loyalty members

fincreasing trend at 20%+)

Al
o



Content
eCommerce




You need

GOALS
STRATEGY
PLAN



Content is all about

Competition
Creative Creation

Collaboration

Communication

Community

Creative Class

Connected convergence



The 4Cs

¢ To grab people’s interests, we need best CONTENT! We make concise and compelling
content with attractive visuals, hype-free articles, clever info-graphics, and
compelling videos.

most effective channels to enhance audience awareness and attract customers.

corporate communication, which is hierarchical, it brings all Ievels customers,
prospects, industry-watchers, opinion leaders and others into an open conversation.

e Listen to the voices of your target groups. Our powerful analytics help you fathom
market trend and opinions



Content Marketing

* You need content. Content s as it’s the fuel necessary for
generating audiences/customers, improving your rankings, and
nurturing new businesses.

qﬂ"?

Content



Content Marketing

« To create with our experiences in
content promotion, our strategies make a crucial impact

and, deliver tangible and vibrant results.

27



Video /
Microfilm

Info-
graphic

Copy-
writing

necessary
promotion
materials

Website
& Apps




Why Infographics?
Ways of Marketing to Women Online

For marketers, reaching women online is getting easier everyday.

What women do online

Ll 80%

<"
%

detisim
]

S0% of wamen surveysd felt Hal
erarketers fon't understan (hom




THE INTERNET

2015

£S5 THE DAWN OF THE IETTARYTE ERA

Examples

But how much dete wew we talleng lbvm?

-......-

Z3sIIsssIs=ssIsIsIsis

1000 HEGABYIES = ¥GB mg
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wr T 1S S
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el MO8 TERABYTES = 198
ARRANGED —
P e ";iiiisi. i

- Fri it iasttgisat]
PRESENTED — I p———
VISUALLY

M03 CLARYTES = 1 ZETTABYTE

e




Microfilm

https://www.youtube.com/watch?v=b2XmRsMgxTw



https://www.youtube.com/watch?v=vTuZvSMmdbg

Microfilm



https://www.youtube.com/watch?v=vTuZvSMmdbg

Connecting Online and Offline




Content Marketing

How to measure the SMOC results?

33



The Key is generated Sales and Lead

* Number of Likes or Followers is meaningless.

* A successful campaign is about more than this!

e




You are not going to control
You are going to

ENGAGE
&
INFLUENCE



Omni
Channel




Multichannel selling for Merchants

10/26/2022

Web and App
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Cross Border Branding Production for Mainland Online
Channels

BEE - BRWINEE OHEW ©:17
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Livestreaming from Hong Kong Studio to §/RR

Wiselife is a program production that brings different brands into GBA market.
Wiselive also broadcast on Baidu and other popular mainland livestreaming channel.



Multi- nodal VR Slmulfaneous Broadcasting

Rt y , ) 1. : : ' - |
) f " g AR 5 . )
i1
FooKEFR B B 35\ et §
H
350 400 220 !

Metro Radio Infer-School Competition 2021

4 different parties at 4 different locations would broadcast simultaneously on a VR background.
The broadcast has zero delay and can interact seamlessly on the same set. This technology
could be further extended for cross border use as part of a conference without physical presence.

Link: https://www.facebook.com/tteventech/videos/479610193297386
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X - You can enjoy a more comprehensive
shopping experience by Watsons Apps!
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How about Deals?
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HKVirtualtour.com
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Scan and Play
starting from July 15! 4, +
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https://www.youtube.com/watch?v=Bt2JRpocMcc
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https://gbamaster.com/zh/

What is NFT?
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The development trend of Web . Web#y 2 & it 2

WEB 1.0 WEB 2.0 WEB 3.0
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Decentralised Autonomous Organization (DAQO) 3= H w0 4 B 6 4 4%
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Smart Contract and Block Chain %
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(Function),
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1sing Counte ) ounte Counter;
Counters.Counter _tokenIdCounter;

() ERC721("EmotionalShapes", "ESS") {}
_baseURI() returns (string
rn "ht s://YOUR API e

mint(address to) returns (uint256) {
require(_tokenIdCounter.current() < 3);
_tokenIdCounter.increment();
_safeMint(to, _tokenIdCounter.current());

eturn _tokenIdCounter.current();



Cross Border Digital Signing Ceremony
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Cross-Border Interactive
Webinar / Ceremony made

possible via Techture

technology deployment



Metaverse Shopping Experience

Immersive 3D modelling for Metaverse and eCommerce
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Thank You!

- B3R Gary
garyyeung@techture.com
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HKT

Building for tomorrow, today.

Over 19,000 staff in 1 team to serve for Hong
Kong more than 150 years

ﬁn — fa) Pioneer for bringing innovation and technology to create
= ol /W |

I \ a better Hong Kong

HKT 1010 Smart Living™ HKTPremier THE CLUB

L4 .
- eols x - €ducation
v )




An all-in-one platform with two core element:
\ Healthcare journey

T ———
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dr

DrGo is a personal healthcare assistant that helps Hong Kongers access
quality 7-day health advice, reducing unnecessary visits to the doctor’s
clinic.

Customer Value Proposition

7-day health ( 0800 — 2000 daily ) advice through effortless
teleconsultations with doctor from the comfort of your own place

Massive time savings with convenient medication deliveries directly to
your front door

Peace of mind in connecting with trusted local specialists (including GPs &
SPs)




DrGo Eco System

?//’/ - 52

Make an
appointme,

/

Pharmacy

* Input dosing instruction
* Format: photos and
audio

Billing
Office

* Confirm final payment
* Amend fee if any extra
medicine fee

\
N\

* Book an appointment

* Video consultation

* Dosage instruction

* Payment and drug delivery
¢ E-commerce

* Vital sign data

* Coupon wallet

Patient

Nurse

drgo _

N

Doctor

Customer
Service

|
|
|
|
|
v

g’d: 10, HEALTH STORE

* Reliable & professional
healthcare services

* Manage appointment
* Verify patient identity and
create profile

(T
22} Healthipedia

¢ Health content library

N

* Perform video consultation with patient

* Input case note

* Monitor patient’s vital sign data (e.g.
blood pressure)



One-stop Pay & Claim Procedure

1. Registration — Identity & Medical Card

You acoout m oreated! For secursy
TEASONA, W N 80 Ry your idantity

8

Chck hone 10 upload a picture of
i I Ghed OF pasipan ar
birth certificate

I':I;::E Kang identity Card ~

Sie document in rry profile foo
fubre visit

X

Upload medical card

Please enter your Bupa medical card
details for our verification that you are
entitled to this free service

B

Take a picture of your
medical card

mecical card number

‘ First 8 digit ] Last B digit

‘ Staff D (if any)

2. Telemedicine — VC & Medication

Alvgaves 4 (rm Gupeesions e g
onewcied 15 3 e thanly

| Geta video
consultation

' r) L

Ot gretly W 3 govior v
vielen) conmikiation

@drgo

A. Policy holders proceed in-app payment

3. In-app payment & claims

B. Receipt with cost breakdown issued in-app to policy holders

C. Receipt directly sent to claims system of insurers to proceed
reimbursement

VISA @ 7T, Baeayec

m Sample Receipt

Wiceo congubstion

RS AE Conuloation Fre Presalbic iz P
bl
A medcraindudud)
E O CO T vihed
Dby MWL WAEREL Nedicamon Fee El
MDA RN ey S 0
WAL DG FREER 0o ComAmT T 531
wa

Total HK$420 )

B vageos.
Grest: Your insurance vovers.
100% of the cost

BENEDocorhame ¢ OuNgKim PomKeny
WEEE Doaesignanie
o &
LTEE Campey Chop

W Hovstl/ B ok

RS Fhone M be 48221448362
T Fril omgreeran com
Powviead ¥ 0o,



Medical and Insurance Partners

General Practice Service Insurance Partners

amazing EC Healthcare =~ "= Cleneagles Hospital
. Ex s - & HONG KONG
medlcal N m‘.i[%u,k)fu gf; il t
SR ERREE R A R ? P % i3 Quality £
M ces Limitad m (89 %
Q * Precious Blood Hospital (caritas) Hea’thcare
FWD Group Medical
General Practice
Specialty Service
AlA Corporate Member @
. General Practice qlP.
M aes s SUG’“L)E%&?
H == : edical Concier; =
Med lcal ‘;",' (:||j:‘l}€‘d‘g[85 Hospital o = g Quahtyﬁfg ealt are
Pa l'tnerS il Hea,thcare River Cam”"—_/ " Blue Cross '
Qiiali ty o anast umm\%%:;]m%:%‘;; ol Bradtich
HealthCare
Family Medicine
. Cardiology : Psychology Service e . Chinese
Psychology S
Spemalty Dietitian SYEAGOEY o=TL Psychiatry Service hediatia-chice Medicine Service

Physiotherapy
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DrGo Health Store provides a comprehensive range of reliable & professional
healthcare services from telemedicine, body check, eye care, chiropractic care, DNA
test to health supplements and health remote monitoring devices, over 20 health
categories from services to physical products.

Customer Value Proposition

@ Free delivery upon $300 purchase

éﬁ?h Purchase and redeem service plan seamlessly within DrGo App
= — 4

Monthly Thematic Promotion in DrGo Health Store

DrGo Health Store/In app heros banner display

Hot item highlight

Unique offer for selected customers (hidden category with promotion
codes)



drgo,

Product Category

N i With a comprehensive range of reliable & professional healthcare services

Q@ dirgo, weamsione maREECRAR

w

AANREHE  OEME  ERMS  GeNE  SUNE ANTE  DASDDONN  ARSE WS-

HK$2,000
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$120.00
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D Health Food
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Baby Care
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Strong Customer Base

@ drgo

i_ e 330,000+ Registered users on DrGo one year post launch
' “ 3,800 active users per month
b - Over 100 doctors on board

ucation

HKT eye"-' ooéom.’.‘:;_.
HKTPremier (~c| THE“CLUB NOW,

4.4M customer base in Hong Kong with 1.2 M customer contacts / month

Over 19,000 HKT Staffs

® 62 retail and services centers across HK, KN and NT
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Quality £
HealthCare
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Precious Blood Hospital (caritas)

FHBEEBERAT
MAXMedicalServices Limiced

Scccace S

KEEEMSL

Medical Concierge
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/4
RS

VITAGREEN

Lentrum

EC Healthcare
% ERBE Jﬁ

| Blue Cross B+

Miember of BEA Group  RTRITHRBET

Together we can put

the best healthcare at everyone’s fingertips
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Deliverz

YOU CAN TAKE A REST.
Deliverz WILL DO THE REST.
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Our Brand Story
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Products
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Products Effectiveness
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