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ESG vs Sustainability vs
Environmental. What are their

difference?
RIS, H=ELRIR vs nliSEisE
[IKEETE Vs IRIBIRGE - BHEER?



WE ARE AT A TIPPING POINT OF ESG FAPITEEEI ESGAIRIH

SRS

https://www.intertek.com/investors/the-tipping-point-video/#



https://www.intertek.com/investors/the-tipping-point-video/

WHAT FUTURE GENERATION SAYS ABOUT SUSTAINABILITY
AAFMEEIS ISR RENEE

https://www.intertek.com/investors/born-to-make-the-world-ever-better-video/



https://www.intertek.com/investors/born-to-make-the-world-ever-better-video/

SUSTAINABILITY IS IMPACTING TO OUR FUTURE GENERATION
AiFHEIR RIEER ERFIRIARIERTESL

Source: https://www.ipcc.ch/report/ar6/wg2/
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WE ARE AT A TIPPING POINT OF ESG FOR TOYS INDUSTRY
AP EEEN el A e SGRIRBIEEIRE,

https://youtu.be/FccR2QRz 48?feature=shared



https://youtu.be/FccR2QRz_48?feature=shared
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https://economictimes.indiatimes.com/markets/stocks/news/esg-investing-why-investors-need-to-add-a-flavour-of-sustainability-in-their-portfolios/articleshow/94578208.cms?from=mdr
https://economictimes.indiatimes.com/markets/stocks/news/esg-investing-why-investors-need-to-add-a-flavour-of-sustainability-in-their-portfolios/articleshow/94578208.cms?from=mdr

WHAT IS SUSTAINABILITY? {(1ERrSEIEE SKEH?

Triple bottom line theory expands business success

metrics to include contributions to environmental health,

social well-being, and a just economy.

=B R EERII G EEEERE IR

B. A=EEAUAMNLIERBIER

These bottom line categories are often referred to as the

three “P’s”: .

Sustainability is the intersection of these three concepts
IS LA %*E}:JJ_%%EZ?@?%E@ [P] : A (People) .

MR (Planet) A1 (Prosperity) ., KEEMEES

{EREZRIREE,

Source: https://sustain.wisconsin.edu/sustainability/triple-bottom-line/
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Source: https://www.txst.edu/sustainabilitystudies/
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ESG VS SUSTAINABILITY VS ENVIRONMENTAL PROTECTION < Tp) )
ISR, H=ELETE vs nliSEEERE vs IRIR(RE

ESG is a comprehensive

framework for assessing a

company, sustainability is a

broader goal, and

environmental protection is

e an important part of

A sustainability, focusing on the
protection and restoration of
the natural ecology.
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Source: https://www.ivalua.com/blog/what-is-responsible-sourcing/ 11



Why sustainability is important
and the current market trends
in sustainability
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COURT CASE (PENALTY) ;ZEEZ¥ (EEZj) - KOHL'S AND WALMART ()

$5.5M

Source: https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-
marketing-kohls
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https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls
https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls

COURT CASE (PENALTY) ;ZEEZ¥ (EEZj) - KOHL'S AND WALMART ()

shHlTTEN

FHEIRIEE (Kohl's) FIIAFEIS (Walmart) HYFTCIZERZERFIE
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Source: https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-
marketing-kohls
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https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls
https://www.ftc.gov/news-events/news/press-releases/2022/04/ftc-uses-penalty-offense-authority-seek-largest-ever-civil-penalty-bogus-bamboo-marketing-kohls

COURT CASE (DISMISSED) ;£ZREZ={4 (BX[B]) - DASANI @

e Dasani, Poland Spring (June 2021
class-action lawsuit) - Dismissed

* Marketing products as 100%
recyclable when the type of plastic
used to make the caps and labels is
generally not recyclable.

“100% Recyclable” false claims:

- The PP bottle caps and the BOPP
plastic labels on the bottles are NOT
recyclable

- Domestic recycling facilities only have

the capacity to process approximately
22.5% of the PET and HDPE in the US.

Source: https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-
toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
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https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/

COURT CASE (DISMISSED) ;ERE=={% (BX[D]) - DASANI

e Dasani, Poland Spring (June 2021
class-action 5F52) -BX[0]

- ERRE(FRENITEERER R
BRI, AMASERITHEA
100%a] B,

[

“100% Recyclable” rfgesg -
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- EEIBEARIWERERBREIEIERA
22.5%HAPETAOHDPE,

Source: https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf

https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-

toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
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https://truthinadvertising.org/wp-content/uploads/2021/06/Swartz-v-The-Coca-Cola-Co-complaint.pdf
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/
https://topclassactions.com/lawsuit-settlements/lawsuit-news/coca-cola-class-action-lawsuit-and-settlement-news/coca-cola-urges-court-to-toss-lawsuits-alleging-the-company-lies-about-100-recyclable-dasani-water-bottles/

COURT CASE (DISMISSED) ;£REZ={ (BX[B]) - ALLBIRDS @

Allbirds running shoes (June

2021 class-action lawsuit) — Allbirds’ advertising “Sustainability Meets Style,
Dismissed with prejudice “Low Carbon Footprint,” “Environmentally
Claiming that shoes have a low carbon Friendly,” “Made With Sustainable Wool,” “Reversing
footprint using a tool that doesn’t Climate Change...,” (misleading environmental
assess all environmental impacts claims)

Allbirds makes numerous claims about the welfare of
the sheep. Allbirds promotes its “happy” sheep
“behind empty welfare policies that do little to stop
animal suffering

Source: https://truthinadvertising.org/articles/six-companies-accused-greenwashing/ 17



https://truthinadvertising.org/articles/six-companies-accused-greenwashing/

COURT CASE (DISMISSED) ;AZEEZ2{% (BX[B]) - ALLBIRDS

Allbirds running shoes (June 2021
class-action 3REA) —

()

Allbirds LARL “fREE" AU "F
BX[E], AMEERIRCIREA RA" BUHERERCRTEE . éﬁcﬁ'ﬁ
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B, BEEFEERRED YIER BERES

, AR LEEME

Es

Source: https://truthinadvertising.org/articles/six-companies-accus

ed-greenwashing/
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https://truthinadvertising.org/articles/six-companies-accused-greenwashing/

WHY IS SUSTAINABILITY IMPORTANT? @
RItEEXEEEE?

Pollutions Climate
Change
SR TIREHL
Deforestation
. .& _ Water
Biodiversity Scarcity
Loss

FRMTR B IKEFFEER
VI EZEAE RIS

19

Source: https://www.sbs.com.au/news/comment-can-we-offset-biodiversity-losses Source: https://www.greenbiz.com/article/our-covid-19-response-can-make-our-cities-more-resilient-heat-waves



WHY IS SUSTAINABILITY IMPORTANT?
RItEEXEEEE?

Source: https://www.myperfectwords.com/blog/general/list-of-social-issues
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HOW ESG IS CONVERTED INTO DOLLAR VALUE?
ESGUIEL RETHIGIE?

Source: Sustainable Procurement: DrivingExponential Impact Across theSupply Chain, Procurious
https://www.ivalua.com/blog/what-is-responsible-sourcing/

()

A study by Harvard Business School
Professor George Serafiem found that a $1
investment yielded $28 in return over 20
years — for companies that focused on
ESG.

Those that did not yielded just half that:
S14. Similarly, Mckinsey named “cost
reductions” as one of the five main values
of ESG, explaining that“executing ESG
effectively can help combat rising
operating expenses,” affecting operating
profits by as much as 60%.

The same Forbes article gives the example
of 3M who have been measuring ESG since
1975 and claim to have saved billions of
dollars.

21


https://info.ivalua.com/procurious-sustainability-report

HOW ESG IS CONVERTED INTO DOLLAR VALUE?
ESGUIEL RETHIGIE?

Source: Sustainable Procurement: DrivingExponential Impact Across theSupply Chain, Procurious
https://www.ivalua.com/blog/what-is-responsible-sourcing/
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https://info.ivalua.com/procurious-sustainability-report

MARKET TREND — PRODUCT DIFFERENTIATION TO WINNING CONSUMER'’S @

PURCHASE
ThiZiEss - EmERMARGEESES

Hublot has partnered with Nespresso to create
the world's first watch made from recycled
aluminium coffee capsules and coffee grounds. The Adidas ADIZERO X ALLBIRDS 2.94 KG CO2E

The 42mm case, bezel, crown, and pushers are . .
crafted from aluminium recycled from coffee running shoes boast a carbon footprint of only

capsules, with 28% of the aluminium coming from 2.94 kilograms of CO2 equivalent per pair, with

Nespresso capsules; the strap contains 4.1% a reduction in carbon emissions by 63%.

recycled coffee grounds from Nespresso capsules The U.S. material solutions company Bolt
and 8.2% recycled rubber. Reference only as examples Threads has developed a sustainable

— leather alternative called Mylo, whig is
Efﬁkmwug% primarily made from mycelium. ?



MARKET TREND — PRODUCT DIFFERENTIATION TO WINNING CONSUMER’S @
PURCHASE
ThiZiEss - EmERMARGEESES

FARFEETF Nespressof I £ EKEFRH[E]
W RIZE EE MR EEFONHEE R A A TFER,

1EEKAVERED, KB, SSATHRSHEENE FEHEHTADIZERO X ALLBIRDS 2.94

BRI, Hebosiht N e

%ﬁﬁﬁﬂgﬂifﬁ%i ﬁi‘%%%gﬁg%ﬁgﬁl% HOBRHER R D T 63%

B RENIIRREAIS. 2% BN SRR AT Bolt Threads
Reference only as examples TR ER D A ks

BIEEREIZE Mylo, EEBHEGEEER, 2



MARKET TREND — USE ESG AS A TOOL FOR SELF-IMPROVEMENT (m\
ThiziE53 - iFESGFR B IIRARITR

Build a green and low-carbon moat to realize greater business value

iR BIRIKRIERY, BIREXNRIBEE

Optimize energy Optimize the Optimize Optimize
efficiency for continuous existing supply workflows products and user
cyclical use of energy chain EAITIERIE experience
BiLaEd, LASERIRA BHIRBHIERE BHERKBARE

FIFEEIR AR
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Case Study on toys brands &
retailers about their sustainability
goals and programs

InB kPR S EREINELKEER
FHIETEIRIRGIHT



CASE STUDY Zfl91r— LEGO

https://www.youtube.com/watch?v=c5JItNaf7w0

()

Why is LEGO
Abandoning the
Recycled Plastic

Project?

AITEESHE
[ EEFIER ?
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https://www.youtube.com/watch?v=c5JltNaf7w0

ESG INSIGHTS FROM TOYS BRAND LEADERS — LEGO
JEEI;.-E“HE%E%‘HGESG,H% LEGO

15t carbon-neutral factory in Vietnam — built in compliance with the
LEED (Leadership in Energy and Environmental Design) Gold Standard.

* In 2015, LEGO set a target to make its products from sustainable
materials by 2030.

* In 2020, LEGO began to phase out single-use plastic bags used in
LEGO boxes to package the loose bricks. This is part of its ambition to
make all its packaging sustainable by the end of 2025.

* In Dec 2020, LEGO announced a science-based target, which
committed to reducing the absolute carbon emissions by 37% by
2032 compared to our 2019 baseline. The target has been approved
by the Science Based Target Initiative (SBTi).

* LEGO achieved an ‘A’ leadership status in the 2021 CDP climate
change questionnaire. Up from ‘A-‘ last year, this is the 6" consecutive
year the LEGO Group received a leadership level CDP climate change
rating.

 LEGO is currently exploring how circularity can be embedded across
the value chain, from using circular design and materials and
eliminating waste to keeping LEGO products in play longer. As part of
these efforts, LEGO became a member of the Ellen MacArthur
Foundation (EMF) in 2020.



ESG INSIGHTS FROM TOYS BRAND LEADERS - LEGO
REIE mhREEEHAIESGIFIER - LEGO

R E SRR TR - FSLEED (REREAISSLHEE 1)
B,

20155F, #£5 (LEGO) &% s F2030FEAAFEMF
HEHERNBIE,

20205F, LEESFHINEAKEE T HRROESEREAR—
KBRS, EREER02SFEEREEESHEENE
IHE9—ER5

20208128, #4557 —ERIS2ERNEE, FEE
20325182019V E AR D3 7% V4B HERT., % EItE
EEERIEEREIE(EE (SBTi) AYHLAE,
ESE2021FICOPRIREWBGHIERS T "AEEIHE,
WERTFRY "A LT, ERESEEEER/\FIEECOPE,
(EEMYETARAIEE EAR,
é.ﬁé%ﬂ?U;E?%?ﬁﬂ@&%ﬂﬁ%@ﬁﬁﬂlﬂEfw&ﬂﬁiﬁ'f , TEfE
ARG AR IR REZ RS ERAERS
m. (FREYSEIIN—ERn, ®EE20205F/M A3 H 25
SHEEESE (EMF) BURKE.
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ESG INSIGHTS FROM TOYS BRAND LEADERS — HASBRO
REIE mmhREEEAJESG]FZR - HASBRO

On 22 Feb 2022, Hasbro announced the company has
joined the Science Based Targets initiative (SBTi),
committing to further reduce its environmental footprint
in support of a lower carbon economy.

To reach net-zero global emissions and limit global
warming to 1.5°C, Hasbro will set both near-term (2030)
and long-term (2050) Science-Based Targets (SBTs) this
year that will be validated by the SBTi.

On-track progress to meet its goal to eliminate virtually all
plastic from new product packaging by the end of 2022,
reducing the use of virgin plastic by an estimated 19.5
million pounds annually.

Hasbro Toy Recycling program is helping ensure well-loved
toys and games do not end up in landfills by designating
the recycled materials for use in play spaces like
playgrounds, sports courts and park benches.

The program is available in twelve countries around the
world including the US, Canada, Brazil, the UK, France and
Germany.
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ESG INSIGHTS FROM TOYS BRAND LEADERS — HASBRO
REIE mmhREEEAJESG]FZR - HASBRO
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ESG INSIGHTS FROM TOYS BRAND LEADERS — MATTEL
REINE mhS RS EAIESGIREE - MATTEL

Mattel launched Mattel Playback, a progam that lets
parents print out free shipping labels and use them to send
old Barbie dolls, Mega Bloks, and Matchbox cars and
games to Mattel collection sites for recycling and reuse.

Mattel in late 2019 set a goal for itself of using 100%
recycled, recyclable, or bio-based plastics in all of its toys
and packaging by 2030. This April it announced a new
green goal of reducing plastic packaging by 25% per
product by 2030.

In 2020, Mattel announced plans to reduce its greenhouse
gas emissions by 50 per cent and achieve zero
manufacturing waste by 2030.

In 2022, Mattel is releasing its highly anticipated Matchbox
Tesla Roadster, its first die-cast vehicle made from 99%
recycled materials and certified CarbonNeutral.

The three biggest toy companies - Lego, Hasbro, and
Mattel - are competing to convince parents they are the
greenest, with all of them setting environmental goals to
reduce packaging and plastics.
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ESG INSIGHTS FROM TOYS BRAND LEADERS — MATTEL
REINE mhS RS EAIESGIREE - MATTEL
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INTERNATIONAL SUSTAINABILITY AND CARBON CERTIFICATION (ISCC) < N )
ISCC 3 2:8
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CASE STUDY Z=fl93#fr — FUTURE TOYS STORE FR*RinElE

\ !

https://youtu.be/Qrh603bP8ms?feature=shared



https://youtu.be/Qrh6O3bP8ms?feature=shared







DISCLAIMER ()

LEGAL NOTICE: This presentation has been prepared specifically for (the "Recipient").

Confidentiality: The information in this presentation, including the description of Intertek's service
offerings, business model and practices, constitutes valuable, proprietary and strictly confidential
intellectual property and/or information of the Intertek Group (the "Information"). This presentation
and the Information must not be copied or reproduced, or disclosed or provided to any person other
than the Recipient, in whole or in part, without the prior written consent of Intertek.

Intellectual property: The Intertek name and logo are trade marks which are owned by the Intertek
Group. The copyright to the Information and this presentation is owned exclusively by the Intertek Group.
Receipt of this presentation and the Information does not give the Recipient or any third party any
proprietary or ownership right to, or interest in, the Information or any trade mark or copyright material
owned by the Intertek Group. All rights (including copyrights) and interest to this presentation and the
Information are reserved to the Intertek Group. All rights are reserved.
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